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Household vs. Family Income

Figure 1.
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* Married couple families plus other families. **Households minus families.
Source: Census Bureau.
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Source: Census Bureau.
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Household vs. Family Income

Figure 3.
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* Married couple families plus other families.
Source: Census Bureau.
Figure 4.
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* Households minus families.
Source: Census Bureau.
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Household vs. Family Income

Figure 5.
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Source: Census Bureau.
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Source: US National Center for Health Statistics, Vital Statistics of the United States.
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Household vs. Family Income

Figure 7.
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* 16 yearsand older.
** Includes never married, widowed, divorced, and separated.
Source: Bureau of Labor Statistics.
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Source: Census Bureau Current Population Surveys, Annual Social & Economic Supplement.
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