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Retail Sales ex Gasoline
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Time-weighted average of the consensus estimates for current and next year. Monthly through December 2005, weekly thereafter.
Source: Thomson Reuters |/B/E/S and US Department of Commerce, Bureau of the Census.
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Time-weighted average of the consensus estimates for current and next year. Monthly through December 2005, weekly thereafter.
Source: Thomson Reuters |/B/E/S and US Department of Commerce, Bureau of the Census.

3400

Y ardeni Research, Inc.

www.yar deni.com



Merchandise Stores

Figure 3.
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* Time-weighted average of the consensus estimates for current and next year. Monthly through December 2005, weekly thereafter.
Source: Thomson Reuters |/B/E/S and US Department of Commerce, Bureau of the Census.
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* Time-weighted average of the consensus estimates for current and next year. Monthly through December 2005, weekly thereafter.
Source: Thomson Reuters |/B/E/S and US Department of Commerce, Bureau of the Census.
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Building Materials & Garden Equipment

Figure 5.
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* Time-weighted average of the consensus estimates for current and next year. Monthly through December 2005, weekly thereafter.
Source: Thomson Reuters |/B/E/S and US Department of Commerce, Bureau of the Census.
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* Time-weighted average of the consensus estimates for current and next year. Monthly through December 2005, weekly thereafter.
Source: Thomson Reuters |/B/E/S and US Department of Commerce, Bureau of the Census.
Page 3/ December 28, 2023/ Retailers Y ardeni Research, Inc.

www.yar deni.com



Clothing & Apparel Stores
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* Time-weighted average of the consensus estimates for current and next year. Monthly through December 2005, weekly thereafter.
Source: Thomson Reuters |/B/E/S and US Department of Commerce, Bureau of the Census.
Figure 8.
260 380
| S&P 500 APPAREL, ACCESSORIES, & LUXURY GOODS REVENUES & RETAIL SALES | 200
240 — 340
| Nt 320
220 [~ 300
., — 280
1 Wire
200 [~ 260
| — 240
— 220
180 —
- 200
180
160 Retail Sales: L 160
. Clothing & Accessory Stores
(billion dollars, saar) [~ 140
140
— 120
| - 100
120 Consensus Forecasts: — 80
. Forward revenues: Apparel, L 60
Accessories,
100 & Luxury Goods* — 40
| — — 20
8 lyardeni.com 0
2004 2005 ' 2006 ' 2007 ' 2008 20001 2010" 2011 ' 2012 2013 2014 2015 2016 ! 2017 2018 20191 20201 2021 T 2022 1 2023 1 2024 1 2025
* Time-weighted average of the consensus estimates for current and next year. Monthly through December 2005, weekly thereafter. v 12/21
Source: Thomson Reuters |/B/E/S and US Department of Commerce, Bureau of the Census.
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Motor VVehicles & Parts Dealers

Figure 9.
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* Time-weighted average of the consensus estimates for current and next year. Monthly through December 2005, weekly thereafter.
Source: Thomson Reuters |/B/E/S and US Department of Commerce, Bureau of the Census.
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* Time-weighted average of the consensus estimates for current and next year. Monthly through December 2005, weekly thereafter.
Source: Thomson Reuters |/B/E/S and US Department of Commerce, Bureau of the Census.
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Electronic Shopping & Mail Order House/s,w

Figure 11.
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* Time-weighted average of the consensus estimates for current and next year. Monthly through December 2005, weekly thereafter.
Source: Thomson Reuters |/B/E/S and US Department of Commerce, Bureau of the Census.
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* Time-weighted average of the consensus estimates for current and next year. Monthly through December 2005, weekly thereafter.
Source: Thomson Reuters |/B/E/S and US Department of Commerce, Bureau of the Census.
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Food Services & Drinking Places

Figure 13.
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* Time-weighted average of the consensus estimates for current and next year. Monthly through December 2005, weekly thereafter.
Source: Thomson Reuters |/B/E/S and US Department of Commerce, Bureau of the Census.
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* Time-weighted average of the consensus estimates for current and next year. Monthly through December 2005, weekly thereafter.
Source: Thomson Reuters |/B/E/S and US Department of Commerce, Bureau of the Census.
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