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* Nominal median HH income / real median HH income.
Source: US Department of Commerce, Bureau of Economic Analysis and US Department of Labor, Bureau of Labor Statistics.

Figure 1.
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Source: US Department of Commerce, Bureau of Economic Analysis.
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Source: US Department of Commerce, Bureau of Economic Analysis and US Department of Labor, Bureau of Labor Statistics.
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* Personal consumption expenditures deflator.
Source: US Department of Commerce, Bureau of Economic Analysis and US Department of Labor, Bureau of Labor Statistics.

Figure 5.

***** Chart Not Available *****

Task: QPRODREALCOMPINF2B

KEEP command attempted on missing data

12-22-2023 - 08:32:04

Figure 6.

Price Indexes

Page 3 / December 22, 2023 /  US Economic Indicators: Measures of Price Levels Compared 
www.yardeni.com

Yardeni Research, Inc.



47 49 51 53 55 57 59 61 63 65 67 69 71 73 75 77 79 81 83 85 87 89 91 93 95 97 99 01 03 05 07 09 11 13 15 17 19 21 23 25 27
60

220

380

540

700

860

1020

1180
1340

60

220

380

540

700

860

1020

1180
1340

Q3

Q3

INFLATION MEASURES
(indexed 1947=100, ratio scale)

Nonfarm Business Deflator
GDP Deflator

yardeni.com

Source: Bureau of Labor Statistics.

Figure 7.
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Figure 9.
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