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* Nominal median HH income/ real median HH income.
Source: US Department of Commerce, Bureau of Economic Analysis and US Department of Labor, Bureau of Labor Statistics.
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Source: US Department of Commerce, Bureau of Economic Analysis.
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Source: US Department of Commerce, Bureau of Economic Analysis and US Department of Labor, Bureau of Labor Statistics.
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* Persona consumption expenditures deflator.
Source: US Department of Commerce, Bureau of Economic Analysis and US Department of Labor, Bureau of Labor Statistics.
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Source: Bureau of Labor Statistics.
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Source: Bureau of Economic Analysis and Bureau of Labor Statistics.
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Source: Source: Bureau of Labor Statistics and Bureau of Economic Analysis.
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Source: Bureau of Labor Statistics and Bureau of Economic Analysis.
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Source: Source: Bureau of Labor Statistics.
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