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Note: Dotted line is the Fed’s official target for PCED set during January 2012.
Source: Bureau of Labor Statistics.

Figure 1.

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024
-2

0

2

4

6

8

-2

0

2

4

6

8

MEASURES OF CONSUMER PRICE INFLATION
(yearly percent change)

Nov

PCED
Headline (2.6)
Core (3.2)

yardeni.com

Note: Dotted line is the Fed’s official target for PCED set during January 2012
Source: Bureau of Economic Analysis.
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Source: Burea of Economic Analysis and Bureau of Labor Statistics.
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Note: Dotted line is the Fed’s official target for PCED set during January 2012
Source: Federal Reserve Bank of Atlanta.

Figure 5.
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Note: Dotted line is the Fed’s official target for PCED set during January 2012
Source: Federal Reserve Bank of Atlanta.
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Note: Dotted line is the Fed’s official target for overall PCED set during January 2012.
Source: Bureau of Labor Statistics and Federal Reserve Bank of Cleveland.
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Note: Dotted line is the Fed’s official target for overall PCED set during January 2012.
Source: Federal Reserve Bank of Atlanta.

Figure 8.

US Inflation Indicators

Page 4 / December 22, 2023 /  Alternative Measures of^Consumer Inflation 
www.yardeni.com

Yardeni Research, Inc.



90 91 92 93 94 95 96 97 98 99 00 01 02 03 04 05 06 07 08 09 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25
-10

-5

0

5

10

15

20

-10

-5

0

5

10

15

20

Nov

MEASURES OF CONSUMER PRICE INFLATION
(yearly percent change)

Flexible Core CPI (0.3)
Flexible CPI (-0.3)

yardeni.com

Source: Federal Reserve Bank of Atlanta.
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Note: Dotted line is the Fed’s official target for overall PCED set during January 2012.
Source: Federal Reserve Bank of Dallas.
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