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Households & Families
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Source: Census Bureau, Current Population Surveys, Annual Social & Economic Supplements, Table HH-1.
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Source: Census Bureau, Current Population Surveys, Annual Social & Economic Supplements, Table HH-1.
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Source: Census Bureau, Current Population Surveys, Annual Social & Economic Supplements, Table HH-1.
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Figure 5.
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* Including married couples, mother only, and father only.
Source: Census Bureau, Current Population Surveys, Annual Social & Economic Supplements, Table FM-1 and HH-1.
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Figure 7.
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* Tota households minus one and two person households.
Source: Census Bureau, Current Population Surveys, Annual Social & Economic Supplements, Table HH-4.
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Source: Census Bureau, Current Population Surveys, Annual Social & Economic Supplements, Table FM-3.
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Figure 9.
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Source: Bureau of the Census, Income Statistics Branch, unpublished data.
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