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Figure 1.
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Figure 2.
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Figure 3.
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Figure 5.
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Figure 6.
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Figure 7.
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Figure 8.
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Source: Haver Analytics.
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Figure 9.
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Figure 10.

Global Consumer Prices

Page 5 / December 28, 2023 /  Global Economic Briefings: Global CPIs Since 1996 
www.yardeni.com

Yardeni Research, Inc.



96 97 98 99 00 01 02 03 04 05 06 07 08 09 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24
-60

-40

-20

0

20

-60

-40

-20

0

20
CONSUMER PRICE INDEXES: DURABLE GOODS
(percent change)

US (Nov=-3.0)
Eurozone (Nov=10.5)
Japan (Nov=-46.1)
Sweden (Nov=-24.0)
Switzerland (Nov=-22.1)
Taiwan (Nov=-26.8)
UK (Nov=-20.2)

Source: Bureau of Labor Statistics.

yardeni.com

Figure 11.
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Global Consumer Prices
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Figure 13.
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Figure 14.

Global Consumer Prices
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Figure 15.

70 72 74 76 78 80 82 84 86 88 90 92 94 96 98 00 02 04 06 08 10 12 14 16 18 20 22 24 26
0

100

200

300

0

100

200

300

Nov

JAPAN: CONSUMER PRICE INDEXES
(2010 = 100, nsa)

Durables (109.1)
Nondurables (114.5)
Services (100.7)

Total (106.9)

Source: Bureau of Labor Statistics.

yardeni.com

Figure 16.

Global Consumer Prices
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Figure 17.
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Figure 18.

Global Consumer Prices
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Figure 19.
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Figure 20.

Global Consumer Prices
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Figure 21.
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UK (Nov=0.4)

Figure 22.

Global Consumer Prices
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Figure 23.
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Figure 24.

Global Consumer Prices
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Figure 25.
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Figure 26.

Global Consumer Prices
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