
Global Economic Briefing:
Consumer Confidence

Yardeni Research, Inc.

December 6, 2023

Dr. Edward Yardeni
516-972-7683

eyardeni@yardeni.com

Debbie Johnson
480-664-1333

djohnson@yardeni.com

Mali Quintana
480-664-1333

aquintana@yardeni.com

Please visit our sites at
www.yardeni.com
blog.yardeni.com

thinking outside the box



Table Of Contents Table Of ContentsTable Of Contents

December 6, 2023 /  Consumer Confidence 
www.yardeni.com

Yardeni Research, Inc.

Consumer Confidence Indexes: OECD 30 2-6
Consumer Confidence Indexes: Emerging Economies 7-8



74 76 78 80 82 84 86 88 90 92 94 96 98 00 02 04 06 08 10 12 14 16 18 20 22 24
96

97

98

99

100

101

102

103

96

97

98

99

100

101

102

103

Nov

CONSUMER CONFIDENCE: OECD TOTAL

Source: OECD.

yardeni.com

Figure 1.

Page 1 / December 6, 2023 /  Consumer Confidence 
www.yardeni.com

Yardeni Research, Inc.



Figure 2.
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Figure 3.
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Figure 4.
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Figure 5.
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Figure 6.
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Figure 7.
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Figure 8.
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