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Real GDP

Figure 1.
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Real GDP

Figure 2.
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Factory Orders

Figure 3.
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Foreign Orders

Figure 4.
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Industrial Production

Figure 5.
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Orders, Production, & Exports

Figure 7. ‘
145 —- 1600
1 GERMANY: MANUFACTURING ORDERS & EXPORTS l*\\
135 -
i Foreign Manufacturing Orders | 1400
125 (2015=100)
| e—
1154 Merchandise Exports
J (billion euros, saar)
. - 1200
105 |
. Iv " Oct -
95 X /
| ! — 1000
)
85
75 y
] [}
] ) 800
65— i
55 yardeni.com 600
2003 ! 2004 2005 2006 2007 2008 2009 20101 2011 ' 20121 20131 2014 2015 2016 2017 2018 20191 20201 2021 1 20221 20231 2024 2025
Source: Deutsche Bundesbank.
Figure 8. l
120 L—- 1600
GERMANY: INDUSTRIAL PRODUCTION & EXPORTS L\\ |
1151 Oct L 1500
110 Industrial Production |
(2015=100) 1400
— ‘ \ -
105 p
4‘ - 1300
100 Merchandise Exports s
(billion euros, saar) w L 1000
——
95 -
Sep - 1100
90 i
- 1000
85 |
- 900
80 |
75 [~ 800
70 - 700
yardeni.com i
65 600

Page 6 / December 6, 2023/ Germany

2003 2004 20051 2006 ' 2007 2008 2000 20101 2011 ' 2012 2013 2014 2015 2016 ' 2017 20181 20191 2020 2021 ! 20221 20231 2024 1 2025

Source: Deutsche Bundesbank.

Y ardeni Research, Inc.

www.yar deni.com



Merchandise Trade

Figure 9.
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Merchandise Trade
Figure 10. AA
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Merchandise Trade

Figure 11.
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Ifo Business Climate Index

Figure 12.
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Ifo vs. Orders, Production, & Exports

Figure 14.
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Ifo vs. M-PMI

Figure 15.
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Ifo Industry Sectors

Figure 17.
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Ifo Industry Sectors

Figure 18.
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Ifo Industry Sectors

Figure 19.
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Ifo Industry Sectors

Figure 20.
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Retail Sales
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Consumer Confidence

Figure 23.
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Inflation

Figure 25.
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Inflation

Figure 26.
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Financials

Figure 27.
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Ifo, Orders, & The DAX

Figure 28.
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GDP & Bond Yield

Figure 30.
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