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Global PMIs
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Global PMIs
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United States

Figure 4.
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United Kingdom

Figure 6.
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Eurozone
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Eurozone

Figure 9.
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Eurozone

Figure 11.
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Japan

Figure 13.
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BRICs

Figure 14.
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BRICs
Figure 16.
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BRICs

Figure 18.
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Global Manufacturing PMIs
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Global Non-Manufacturing PMIs

Figure 21.
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* Anindex above 50 indicates an increase in manufacturing activity. An index below 50 indicates a decrease in manufacturing activity.

Source: Institute for Supply Management, CIPS, S& P Global, and Haver Analytics.
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Eurozone PMIs

Figure 23.
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* Anindex above 50 indicates an increase in manufacturing activity. An index below 50 indicates a decrease in manufacturing activity.
Source: HSBC, S& P Global, and Haver Analytics.
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* Anindex above 50 indicates an increase in manufacturing activity. An index below 50 indicates a decrease in manufacturing activity.
**  Flash estimates not available for Italy and Spain.
Source: S& P Global and Haver Analytics.
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Eurozone PMIs

Figure 25.
75 75
EUROZONE MANUFACTURING PURCHASING MANAGERS

70 (Final & Flash Estimates*) [~ 70

65— — 65

60— — 60

55 — 55

50 50

45 — 45

40— _ — 40
Manufacturing PMIs

35 —— Eurozone (Dec=44.2) |35
—— Germany (Dec=43.1)

30 — France (Dec=42.0) L 30

Italy** (Nov=44.4)

25— —— Spain** (Nov=46.3) — 25
—— UK** (Dec=45.9)

20— — 20

yardeni.com
5 T T T T T 5
2019 2020 2021 2022 2023 2024
* Anindex above (below) 50 indicates an increase (decrease) in activity.
**  Flash estimates not available for Italy and Spain.
Source: HSBC, S& P Global, and Haver Analytics.
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* Anindex above (below) 50 indicates an increase (decrease) in activity.
**  Flash estimates not available for Italy, Spain, and UK.
Source: S& P Global and Haver Analytics.
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Global Manufacturing & Non-Manufacturing PMIs

Figure 27.
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* Anindex above 50 indicates an increase in manufacturing activity. An index below 50 indicates a decrease in manufacturing activity.
Source: Ingtitute for Supply Management, CIPS, HSBC, S&P Global, and Haver Analytics.
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Global Manufacturing & Non-Manufacturing PMIs

Figure 28.
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* Anindex above 50 indicates an increase in manufacturing activity. An index below 50 indicates a decrease in manufacturing activity.
Source: HSBC, S& P Global, and Haver Analytics.
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