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Economic Sentiment By Country
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* The overall economic sentiment indicator (ESI) is derived from the industrial (weight 40%), service (30%), consumer (20%), construction (5%), and
retail trade (5%) confidence indicators.
Source: European Commission.
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* The overall economic sentiment indicator (ESI) is derived from the industrial (weight 40%), service (30%), consumer (20%), construction (5%), and
retail trade (5%) confidence indicators.
Source: European Commission and Haver Analytics.
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Economic Sentiment By Country
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* The overall economic sentiment indicator (ESI) is derived from the industrial (weight 40%), service (30%), consumer (20%), construction (5%), and
retail trade (5%) confidence indicators.
Source: European Commission.
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* The overall economic sentiment indicator (ESI) is derived from the industrial (weight 40%), service (30%), consumer (20%), construction (5%), and
retail trade (5%) confidence indicators.
Source: European Commission.
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Economic Sentiment By Country

Figure 5.
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* The overall economic sentiment indicator (ESI) is derived from the industrial (weight 40%), service (30%), consumer (20%), construction (5%), and
retail trade (5%) confidence indicators.
Source: European Commission.
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* The overall economic sentiment indicator (ESI) is derived from the industrial (weight 40%), service (30%), consumer (20%), construction (5%), and
retail trade (5%) confidence indicators.
Source: European Commission.
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Economic Sentiment Components

Figure 7.
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Source: European Commission.
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Source: European Commission.
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Economic Sentiment Components

Figure 9.
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Source: European Commission.
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Economic Sentiment Components

Figure 11.
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Source: European Commission.
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Economic Sentiment By Sector

Figure 13.
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Figure 15.
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Source: European Commission.
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Economic Sentiment By Country/Sectors

Figure 17.
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Source: European Commission.
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Source: European Commission.
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Economic Sentiment By Country/Sectors

Figure 19.
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