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* Nonrevolving credit includes auto and student loans.
**  Credit cards.
Source: Federal Reserve Board.
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Source: Federal Reserve Board.

Page 1/ December 22, 2023/ Consumer Credit Y ardeni Research, Inc.
www.yar deni.com



Figure 3.

225 225

200 CONSUMER CREDIT* [ 500
(yearly change, billion dollars, sa)

175 - 175

150 - 150

125 125
Oct
100 — — 100
75 — 75
50 — 50
Oct
25 25
0 \Jf 0

-25 —-25
50 — Revolving Credit (109.9) | 5o
— Nonrevolving Credit (37.9)

-75- —-75
-100 —-100
-125 —-125

yardeni.com
-150 -150

959697108199 00! 01102 03 0alosTos 07 08l o9! 1071212137 14T 15T 16 T 17T 18T 10T 20 121 T2 T 231 24

* Break-adjusted level series are calculated by Haver Analytics using the level data and the break-adjusted percent changes reported by the FRB.

Source: Federal Reserve Board and Bureau of Economic Analysis.
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Source: Federal Reserve Board.
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* Break-adjusted level seriesare calculated by Haver Analytics using the level data and the break-adjusted percent changes reported by the FRB.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Federal Reserve Board.
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* Ratio of debt service payments to disposable personal income.
Source: Federal Reserve Board.
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Board of Governors of the Federal Reserve System.
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* Nonrevolving credit includes auto and student loans.
**  Credit cards.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Federal Reserve Board.
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* Break-adjusted level series are calculated by Haver Analytics using the level data and the break-adjusted percent changes reported by the FRB.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Board of Governors of the Federal Reserve System.
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* Break-adjusted level series are calculated by Haver Analytics using the level data and the break-adjusted percent changes reported by the FRB.
Source: Federal Reserve Board and Bureau of Economic Analysis.
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Source: Bureau of Economic Analysis.
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* Includes domestically chartered commercial banks and foreign-related ones.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Federal Reserve Board.
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Source: Federal Reserve Board.
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* Includes domestically chartered commercial banks and foreign-related ones.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Federal Reserve Board.
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