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Working-Age Population
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Source: Bureau of Labor Statistics.
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* Civilian noninstitutional population 16 years old or older.
Source: Bureau of Labor Statistics.
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Working-Age Population
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Labor Force

Figure 4.
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Labor Force

Figure 6.
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Not in Labor Force

Figure 7.
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* Working-age population data is not seasonally adjusted.
Source: Bureau of Labor Stetistics.
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* Working-age population datais not seasonally adjusted.
Source: Bureau of Labor Statistics.
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Not in Labor Force

Figure 9.
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* Working-age population data is not seasonally adjusted.
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Participation Rate

Figure 10.
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Source: Bureau of Labor Statistics.
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Participation Rate

Figure 12.
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Source: Bureau of Labor Statistics.
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Not in Labor Force & Working-Age Population

Figure 14.
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Note: Oldest Baby Boomers turned 16 years old in 1962 and 65 years old in 2011. Y oungest Baby Boomers turned 16 years old in 1980 and will
turn 65 years old in 2029.

Source: Bureau of Labor Statistics.
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