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S&P 500 GROWTH VS S&P 500 VALUE
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S&P 500 STOCK PRICE INDEX: MARKET-WEIGHT VS EQUAL-WEIGHT
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CITIGROUP ECONOMIC SURPRISE INDEX: UNITED STATES
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* Time-weighted average of analysts' consensus estimates for current and coming year.
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PERSONAL INCOME: WAGES & SALARIES VS UNEARNED INCOME
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* Interest, dividends, rent, and proprietors' income.
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* Using personal consumption expenditures deflator.
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US HOUSEHOLDS: NET WORTH
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PERSONAL CONSUMPTION EXPENDITURES: HEALTH CARE SERVICES
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Source: LSEG Datastream and © Yardeni Research.

Figure 18
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14 14
PERSONAL CONSUMPTION EXPENDITURES DEFLATOR
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* Excluding food & energy prices.
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PCED VS CPI: SERVICES EXCLUDING ENERGY & HOUSING
15 (yearly percent change) 19
14 {[—— PCED* Services Less Energy & Housing (O - 14
—— CPI Services Less Rent of Shelter (Oct = 3.0)
13 4 Recession - 13
12 - 12
11 - 11
10 - 10
9 -9
8 - 8
7 -7
6 ‘ - 6
5 - 5
, \‘ l a
4] » 4
3 " ’ " A - 3
) { W\ A A N LA
2] » Raid "'.,'U‘J )
K/
1 -1
04— T T T T T T 0
1960 1970 1980 1990 2000 2010 2020
Source: LSEG Datastream and © Yardeni Research.
* Personal consumption expenditures deflator.
Figure 22
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