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RETAIL SALES VS PERSONAL CONSUMPTION OF GOODS
7 (trillion current dollars, saar, ratio scale) [ 4
- Total Retail Sales* (Oct = 7.3)
Core Retail Sales** (Oct=5.7)
= Personal Consumption Expenditures on Goods (Sep = 6.3)
6 - Recession - 6
5 -5
4 1 -4
3 -3
2 T r T T r ‘ r T r r r T 2
2000 2002 2004 2006 2008 2010 2012 2014 2016 2018 2020 2022 2024
Source: LSEG Datastream and © Yardeni Research.
* Total excluding food services. **Total retail sales excluding building materials and food services.
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Source: LSEG Datastream and © Yardeni Research.
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Source: LSEG Datastream and © Yardeni Research.
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Source: LSEG Datastream and © Yardeni Research.
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S&P 500 SEMICONDUCTORS: STOCK PRICE INDEX
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Source: LSEG Datastream and © Yardeni Research.
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Source: LSEG Datastream and © Yardeni Research.
* Time-weighted average of analysts’ consensus estimates of S&P 500 Semiconductors operating earnings per share for current year and next year.
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S&P 500 SEMICONDUCTORS: ANNUAL REVENUE GROWTH FORECASTS Y
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Figure 10
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Figure 11
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S&P 500 SEMICONDUCTORS: FORWARD P/E*
(daily)
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Source: LSEG Datastream and © Yardeni Research.
* Price divided by 12-month forward consensus expected operating earnings per share.
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