Chart Collection
for Morning Briefing

November 15, 2023

Dr. Edward Yardeni
516-972-7683
eyardeni@yardeni.com

Mali Quintana
480-664-1333
aquintana@yardeni.com

Please visit our sites at
www.yardeni.com
blog.yardeni.com

Y ardeni Research, Inc.

thinking outside the box



Figure 1

18 18

CONSUMER PRICE INDEX: HEADLINE & CORE LESS SHELTER
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Figure 2
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CONSUMER PRICE INDEX: HEADLINE VS CORE
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Source: LSEG Datastream and © Yardeni Research.
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CONSUMER PRICE INDEX: RENT OF
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CONSUMER PRICE INDEX & MARKET RENT
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PCED VS CPI: SERVICES EXCLUDING ENERGY & HOUSING
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Figure 6
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CONSUMER PRICE INDEX: GOODS  0g
(yearly percent change)
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CONSUMER PRICE INDEX: FOOD VS ENERGY
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Figure 8
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FRBNY GLOBAL SUPPLY CHAIN PRESSURE INDEX
(monthly)
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Source: LSEG Datastream and © Yardeni Research, and Federal Reserve Bank of New York.



Figure 9
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PERSONAL CONSUMPTION EXPENDITURES: GOODS/SERVICES
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US FEDERAL GOVERNMENT BUDGET BALANCE & MARKETABLE TREASURY SECURITIES
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Source: LSEG Datastream and © Yardeni Research.
* Marketable interest-bearing bills, notes, and bonds.
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Source: LSEG Datastream and © Yardeni Research, and US Treasury Department.
* Total excluding intragovernmental holdings.
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NFI ALL BUSINESS SURV NINGS & HIRING PLANS
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