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TOTAL NONFARM PAYROLLS
(millions, sa, ratio scale)

Aug

Note: Shaded areas denote recessions according to the National Bureau of Economic Research.
Source: Bureau of Labor Statistics.
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Figure 1.
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REAL AVERAGE HOURLY EARNINGS
PRODUCTION & NONSUPERVISORY WORKERS*

(2012 dollars per hour, ratio scale)

1.2% Growth Path From Dec 1994

* Average hourly earnings deflated by personal consumption expenditures deflator.
Source: Bureau of Labor Statistics, Bureau of Economic Analysis, and Haver Analytics.
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Figure 2.
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REAL DISPOSABLE PERSONAL INCOME & PERSONAL CONSUMPTION EXPENDITURES
(trillion dollars, saar)

Jul

Real Disposable Income (15.7)

Real Personal Consumption (14.5)

Source: US Department of Commerce, Bureau of Economic Analysis.
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Figure 3.
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REAL PERSONAL SAVING*
(trillion dollars, saar)

Jul

* Real Disposable Income minus Real Personal Consumption
Source: US Department of Commerce, Bureau of Economic Analysis.
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Figure 4.
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PAYROLL EMPLOYMENT: CONSTRUCTION
(millions, sa, ratio scale)

Aug

Latest (8.0)

Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Bureau of Labor Statistics.
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Figure 5.
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HOUSING STARTS
(million units, saar)

Aug

Housing Starts
Single-Family (0.9)
Multi-Family (0.3)

Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Census Bureau.
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Figure 6.
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PAYROLL EMPLOYMENT: CONSTRUCTION
(millions, sa)

Aug

Residential Building Plus
Residential Specialty
Trade Contractors (3.3)
Nonresidential Building Plus
Nonresidential Specialty
Trade Contractors (3.6)

Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Bureau of Labor Statistics.
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Figure 7.
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VALUE OF CONSTRUCTION PUT IN PLACE
(billion dollars, saar)

Jul

Construction Spending
Residential* (879)
Nonresidential (670)
Public (424)

* Includes new single-family homes, new multi-family homes, and home improvements.
Source: Census Bureau.
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Figure 8.
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RETAIL SALES EX FOOD SERVICES & ONLINE RETAIL SALES
(billion dollars, sa)

Jul

Source: Census Bureau.
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Figure 9.
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RETAIL SALES: IN-STORE* PLUS ONLINE SALES
(billion dollars, saar)

In-Store* Plus Online Sales
Online Sales (1273.1)

Warehouse Clubs & Super-Stores (638.9)
Department Stores (132.6)

All Others (776.8)

* GAFO (general merchandise, apparel and accessories, furniture, and other sales) includes retailers that specialize in department-store types of merchandise
such as furniture & home furnishings, electronics & appliances, clothing & accessories, sporting goods, hobby, book, and music, general merchandise,
office supply, stationery, and gift stores.
Source: Census Bureau and Haver Analytics.
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Figure 10.
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RETAIL SALES: ONLINE SHOPPING* PER HOUSEHOLD

* Electronic shopping and mail order houses.
Source: Census Bureau and Bureau of Economic Analysis.
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Figure 11.
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PAYROLL EMPLOYMENT: WAREHOUSING & STORAGE
(millions, sa)

Aug

Latest (1.9)

Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Bureau of Labor Statistics.
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Figure 12.
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PAYROLL EMPLOYMENT: ACCOMMODATION & FOOD SERVICES
(millions, sa)

Aug

Total (14.2)
Food Services
& Drinking Places (12.3)

Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Bureau of Labor Statistics.
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Figure 13.
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PAYROLL EMPLOYMENT: HEALTH CARE & SOCIAL SERVICES SELECTED INDUSTRIES
(millions, sa)

Aug

Ambulatory Health Care Services (8.5)
Hospitals (5.3)
Nursing & Residential Care Facilities (3.2)
Social Assistance (4.6)

Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Bureau of Labor Statistics.
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Figure 14.
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