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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Bureau of Labor Statistics.
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Institute for Supply Management.

Page 3/ September 5, 2023/ Chart Collection for Morning Briefing Y ardeni Research, Inc.
www.yar deni.com



Figure 3.

m_ UNEMPLOYMENT RATE Latest (3.8) _16
(percent, sa)

14 — — 14
2- B
o- "
- ’
o ’
4 Aug [4
2 -
0 | ™ —T = — . —_ — —— —_— Iyardeni.com [

L L L L L L L L L L L L L LI ) rTrrrrrrrrrura LINNL L B B B 0
76 78 80 82 84 86 88 90 92 94 96 98 02 04 06 08 10 12 14 16 18 20 22 24 26
Note: Shaded areas are recessions according to the National Bureau of Economic Research.

Source: Bureau of Labor Statistics.
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Bureau of Labor Statistics.
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*  Counts the number of workers with one or more jobs.
** Counts the number of jobs.
Source: Bureau of Labor Statistics.
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Source: Bureau of Labor Statistics.
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Bureau of Labor Statistics.
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: The Conference Board.
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* Every other month from 1967 through mid-1977, then monthly since July 1977. Seasonally adjusted.
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Source: Bureau of Labor Statistics.
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Bureau of Economic Analysis.
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* Aggregate weekly hours times average hourly earnings of total private industries times 52.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Bureau of Labor Statistics, Census Bureau, and Bureau of Economic Analysis.
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Source: US Department of Commerce, Bureau of Economic Analysis.
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Bureau of Economic Analysis.
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Source: Bureau of Labor Stetistics.
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* Excluding food and energy prices.
Note: Dotted lineisthe Fed's official target set during January 2012.
Source: Bureau of Economic Analysis.
Figure 18.
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Source: Bureau of Economic Analysis.
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Source: Bureau of Economic Analysis.
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* Excluding food & energy.
Note: Dashed ranges are Y RI forecasts for both headline and core PCED inflation rates.
Source: Bureau of Economic Analysis.
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