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* Break-adjusted level series are calculated by Haver Analytics using the level data and the break-adjusted percent changes reported by the FRB.
Source: Federal Reserve Board.
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* Break-adjusted level seriesare calculated by Haver Analytics using the level data and the break-adjusted percent changes reported by the FRB.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Federal Reserve Board.
Figure 3.
30 30
CONSUMER CREDIT OUTSTANDING [
| (as a percent of DPI) |
25 Jun |25
R Consumer Credit -
20 — Total (25.1) 20
i —— Nonrevolving* (18.7) i
. —— Revolving** (6.3) -

15 — 15
10— — 10
5 -5
0 T yardeni.com [ 0
951961971981 99l 00 01 0203 04 05 06 07 08T 09! 107117127131 14 15T 161171 18T 10T 20T 20 T 22 T 231 24

* Nonrevolving credit includes auto and student loans.
**  Credit cards.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Federal Reserve Board.
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* Break-adjusted level seriesare calculated by Haver Analytics using the level data and the break-adjusted percent changes reported by the FRB.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Board of Governors of the Federal Reserve System.
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Source: Federal Reserve Board.
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2.0 2.0

COMMERCIAL BANKS: CONSUMER LOANS 7126 i
i (trillion dollars, sa) :

Consumer Loans

—— All Banks* (1.9)

— Credit Cards (1.0)
—— Automobile Loans (0.5)

N N — |

yardeni.com

.0 .0
9596197108109 001011021031 04" 05 06107108 09110111 1121131 14T 15T 16T 171181101 201 21 122 T 231 24 1 25T 26
* Includes domestically chartered commercial banks and foreign-related ones.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Federal Reserve Board.
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Federal Reserve Board.
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Source: Bureau of Economic Analysis.
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Bureau of Economic Analysis.
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Source: Bureau of Economic Analysis.
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Bureau of Economic Analysis.
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Source: Bureau of Economic Analysis.

Figure 13.

20 20
1 RENT i
18 (yearly percent change) — 18
16 — 16
14 — 14
12 — 12
] Rent |
0 —— Zillow Index (Jun=4.1) 0
104 —— CPI Primary Residence (Jun=8.3) L
o 1 — ApartmentList (National) (Jul=-0.7) i o
6 — 6
4 — 4
2 —2
- \/—/ ) 3

yardeni.com
2 T T T T T T T T T T 2
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024
Source: Zillow, ApartmentList, and Bureau of Labor Statistics.
Page 9/ August 9, 2023/ Chart Collection for Morning Briefing Y ardeni Research, Inc.

www.yar deni.com



Figure 14.

140 140
135-| POPULATION BY MARITAL STATUS*: SINGLE VS MARRIED 135
(millions)
130 Jul 130
125 — - 125
120 - 120
115 - 115
110 110
105 — - 105
100 - 100
95 — 95
90 — M_arried (129.6) [ 90
— Single** (137.4)
85 — 85
80 — 80
75— 75
70— — 70
65— — 65
60 — — 60
55 yardeni.com 55
& g o0 52 e Tee Tad ‘o0 o7 od o8 'og oo o2 oF og o8 10 'F iF 16 hE 0 27 LA 6
* 16 yearsand older.
** Includes never married, widowed, divorced, and separated.
Source: Bureau of Labor Statistics.
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** Includes never married, widowed, divorced, and separated.
Source: Bureau of Labor Statistics.
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Source: Bureau of Labor Stetistics.
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* Monthly number of householdsis updated quarterly with monthly figures on occupied housing units from the Housing Vacancy Survey.
Source: Census Bureau.
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Source: Census Bureau.
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