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NFIB SMALL BUSINESS SURVEY:
OPTIMISM INDEX

(1986=100, sa)

Apr

Latest* (89.0)

* First month of every quarter from 1974 to 1986, then monthly.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: National Federation of Independent Business.
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Figure 1.
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NFIB SMALL BUSINESS SURVEY:
JOB OPENINGS & HIRING PLANS

(percent)

Apr

Job Openings
With few or no qualified
applicants for job openings (55)
With job openings* (45)
Increasing hiring over next 3 months* (17)

Source: National Federation of Independent Business.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.

* First month of every quarter from 1974 to 1986, then monthly.
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Figure 2.
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NFIB SMALL BUSINESS SURVEY:
CAPITAL SPENDING

(percent)

Apr

Capital Spending
Making Plans
Over the Past 6 Months (56.0)
Planning Over
Next 3 to 6 Months (19.0)

Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: National Federation of Independent Business.
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Figure 3.
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NFIB SMALL BUSINESS SURVEY:
PRICING
(percent)

Apr

Planning to Raise
Average Selling Prices* (21.0)
Raising
Average Selling Prices* (33.0)

* First month of every quarter from 1974 to 1986, then monthly.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: National Federation of Independent Business.
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Figure 4.
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NFIB SMALL BUSINESS SURVEY: REPORTING THAT CREDIT WAS HARDER TO GET
THAN LAST TIME*

(net percent)

Apr

Note: Shaded areas are recessions according to the National Bureau of Economic Research.

Latest* (6.0)

* First month of every quarter from 1974 to 1986, then monthly.

Source: National Federation of Independent Business.
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Figure 5.
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NFIB: PERCENT BORROWING AT LEAST ONCE A QUARTER

Apr

Latest* (31.0)

* First month of every quarter from 1974 to 1986, then monthly.
Note: Shaded areas denote recessions according to the National Bureau of Economic Research.
Source: National Federation of Small Business.
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Figure 6.
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Figure 7.

04 05 06 07 08 09 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25
-100

-80

-60

-40

-20

0

20

40

60

80

NY FED BUSINESS SURVEY*

MayGeneral Business
Conditions Index (-31.8)
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* Diffusion indexes.
Source: Federal Reserve Bank of New York.
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Figure 8.
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GENERAL BUSINESS CONDITIONS AND M-PMIs

General Business Conditions:
Dallas (Apr=-23.4)

M-PMI (Apr=47.1) 
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General Business Conditions:
Kansas City (Apr=-10.0)

M-PMI (Apr=47.1)
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General Business Conditions:
New York (May=-31.8)

M-PMI (Apr=47.1) 
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General Business Conditions:
Philadelphia (Apr=-31.3)

M-PMI (Apr=47.1) 
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General Business Conditions:
Richmond (Apr=-10.0)

M-PMI (Apr=47.1) 

 

  Note: Shaded areas are recessions according to the National Bureau of Economic Research.
  Source: Federal Reserve Banks of Dallas, Kansas City, New York, Philadelphia, and Richmond and Institute for Suppply Management.
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TOTAL HOUSEHOLD DEBT BALANCE
(trillion dollars, ratio scale)

Q1

Total (17.0)
Mortgages (12.0)
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Source: New York Fed Credit Panel.

Figure 9.
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COMPOSITION OF HOUSEHOLD DEBT: NON-MORTGAGE
(trillion dollars)

Q1

Q1

Home Equity Revolving Credit (0.3)
Auto Loans (1.6)
Credit Card (1.0)
Student Loans (1.6)
Other (0.5)
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Source: New York Fed Credit Panel.

Figure 10.
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DEBT BALANCE PER CAPITA*
(thousand dollars)

Q1

Total (60.3)
Mortgages (42.6)

yardeni.com

* Per-capita figures correspond with the population of individuals who have a credit report
Source: New York Fed Credit Panel.

Figure 11.
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DEBT BALANCE PER CAPITA*
(thousand dollars)

Q1

Home Equity Revolving Credit (1.2)
Auto Loans (5.5)
Credit Card (3.5)
Student Loans (5.6)
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* Per-capita figures correspond with the population of individuals who have a credit report
Source: New York Fed Credit Panel.

Figure 12.
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CREDIT SCORE AT ORIGINATION: MORTGAGES
(millions)

Q1

Median (765.0)
10th Percentile (655.0)
25th Percentile (714.0)
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Source: New York Fed Credit Panel.

Figure 13.
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CREDIT SCORE AT ORIGINATION: AUTO LOANS
(millions)

Q1

Median (720.5)
10th Percentile (585.0)
25th Percentile (652.0)
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Source: New York Fed Credit Panel.

Figure 14.

Page 10 / May 16, 2023 /  Chart Collection for Morning Briefing 
www.yardeni.com

Yardeni Research, Inc.



1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024
0

200

400

600

800

1000

1200

0

200

400

600

800

1000

1200

NUMBER OF CONSUMERS WITH NEW FORECLOSURES & BANKRUPTCIES
(thousands)

Q1

Foreclosure (35.7)
Bankrutcpy (102.4)
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Source: New York Fed Credit Panel.

Figure 15.
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PERCENT OF BALANCE 90+ DAYS DELINQUENT BY LOAN TYPE
(percent of balance)
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Mortgages (0.4)
HELOC (0.8)
Auto Loans (3.9)
Credit Card (8.2)
Student Loans (0.7)
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Source: New York Fed Credit Panel.

Figure 16.
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