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* Excluding food & energy.
Note: Dashed ranges are Y RI forecasts for headline PCED inflation rate.
Source: Bureau of Economic Analysis.
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* Excluding food and energy prices.
Source: Bureau of Labor Statistics.
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Figure 3.

1 CONSUMER PRICES i
154 (yearly percent change)

13—
11—

. Consumer Goods
9 — CPI (4.5)

1 —— PCED* (4.5)

-3
.5—
; 1 yardeni.com | .
90l91192193704" 051 061971981 99" 001 01" 02" 03T 04T 05 06 07" 08" 09T 101 121121131 14T 15T 16T 171181 191 201 21T 22T 231 24125
* Persona consumption expenditures deflator.
Source: Bureau of Economic Analysis and Bureau of Labor Statistics.
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* Personal consumption expenditures deflator.

Source: Bureau of Economic Analysis and Bureau of Labor Statistics.
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Figure 5.
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Source: Bureau of Economic Analysis and Bureau of Labor Statistics.
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10 10
41 CONSUMER PRICE INDEX: RENT —**7*: Jan -
8 I p rd -8
i Rent of Primary Residence —— // I
6 || 3-month percent change, saar (9.3) [ // —6
i . — vyearly percent change (8.6) /// i
4 e Py 4
2 ] L2
0 | 0
10 10
7 Owners’ Equivalent Rent e i
8 |:| 3-month percent change, saar (8.5) — A~ Jan —8
| —— yearly percent change (7.8) 1| T i
6 | L7 -6
1 L i
ad -4
2 == L2
0 | yardeni.com i 0
2019 2020 ! 2021 ! 2022 2023

Source: Bureau of Labor Statistics.
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Figure 7.
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* Rent of shelter includes rent of primary residence (tenant rent), owners’ equivalent rent, and lodging away from home.
Source: Bureau of Economic Analysis.
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Figure 9.
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: National Association of Realtors.
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Source: Bureau of the Census.
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Figure 11.
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Source: Bureau of the Census and National Association of Realtors.
Figure 12.
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*  Average conventional 30-year commitment rate. Weekly data thru December 2003, daily thereafter.
Source: FHLMC Primary Mortgage Market Survey.
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Figure 13.
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Source: Mortgage Bankers of America

Figure 14.
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* Based on 30-year fixed rate mortgage.
Source: National Association of Realtors.
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Figure 15.
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Source: National Association of Realtors.
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: National Association of Home Builders.
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Figure 17.

14 14
MONTHS SUPPLY OF TOTAL EXISTING HOMES* Latest 2.9) |
(months)

12 — 12
10 — 10
8 —8
6 — —6
4— —4
i Dec B
2 -2

yardeni.com
0 o To To oo oo T o T oo To o o oo o o o oo oo oo o] 0
1999'2000'2001'2002'2003"2004" 200520062007 2008'2009'2010°2011'2012'2013"'2014'2015'2016'2017'2018'2019'2020' 20212022 2023' 2024

* Ratio of existing single-family homes for sale to existing single-family homes sold.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: National Association of Realtors.

Figure 18.
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* Ratio of new homes for sale to new homes sold.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Census Bureau.
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Figure 19.
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Census Bureau.
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