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* Nearby contract.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Energy Information Administration and Haver Analytics.
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Source: Bureau of Labor Statistics and Bureau of Economic Analysis.
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* Nearby futures price.
Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Standard & Poor’s and Haver Analytics.
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* Nearby futures price.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Standard & Poor’s and Haver Analytics.
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*  Four-week moving average in cents per gallon.
Source: Bureau of Labor Statistics, Energy Information Administration, and Haver Analytics.
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* Persona consumption expenditures deflator.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Bureau of Economic Analysis and Bureau of Labor Statistics.
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Source: Manheim, Bureau of Labor Statistics and Haver Analytics.
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Source: Bureau of Labor Statistics and Bureau of Economic Analysis.
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Source: Zillow and Haver Analytics.
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Source: New Y ork Federal Reserve Bank.

Figure 17.
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Source: Ingtitute for Supply Management.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
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Figure 18.
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Institute for Supply Management.
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Institute for Supply Management.
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