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Source: Bureau of Economic Analysis.
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Bureau of Labor Statistics.
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* Averagh e of Consumer Sentiment Index (nsa) and Consumer Confidence Index (sa).
Soiree: The Conteranct Board g e Omueraty of M higan Survey Resaarch Centar
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Bureau of Economic Analysis.
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24 24
] REAL AVERAGE HOURLY EARNINGS i
2371 PRODUCTION & NONSUPERVISORY WORKERS* [~ 23
1 (2012 dollars per hour, ratio scale) Jul i
22 22
21 — 21
20 —— 1.2% Growth Path From Dec 1994 — 20

— 19
- 18
— 17
— 16
— 15
yardeni.com 1
64 66 68 70 72 74 76 78 80 82 84 8 8 90 92 94 96 98 00 02 04 06 08 10 12 14 16 18 20 22 24 26
* Average hourly earnings deflated by personal consumption expenditures deflator.
Source: Bureau of Labor Statistics, Bureau of Economic Analysis, and Haver Analytics.
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Source: Bureau of Economic Analysis.
Page 6 / September 13, 2022/ Chart Collection for Morning Briefing Y ardeni Research, Inc.

www.yar deni.com



Figure 8.
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Source: Bureau of Economic Analysis and Census Bureau.
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Source: Bureau of Economic Analysis and Census Bureaul.
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*  12-month sum.
Source: Bureau of Economic Analysis and Census Bureaul.
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Source: Bureau of Economic Analysis and Census Bureau.
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35 35
1l PERSONAL CONSUMPTION EXPENDITURES I
1| (as a percent of Disposable Personal Income) i

30— - 30
— Food* Plus Energy Goods & Services (16.8) I

25— — Food* (12.5) — 25
] —— Energy Goods & Services (4.3) I
Gasoline and Other Motor Fuel (2.4) -

20— - 20
Jul i

15 - 15

10 [ 10

5 5

i yardeni.com [

O+=r-rrrrrrrrrrTTTTTTTTTTTTIT T T T T T T rrrrrrrrrrrrr10
59 61 63 65 67 69 71 73 75 77 79 81 83 85 87 89 91 93 95 97 99 01 03 05 07 09 11 13 15 17 19 21 23 25 27

* Purchased Meals & Beverages and Food & Beverages Purchased for Off-Premise Consumption
Source: Bureau of Economic Analysis.
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* 2009 dollars using PCED. **2015 dollars using CPI.

Note: Census Bureau compiles pre-tax money income per household including Social Security, but excluding non-cash benefits like Medicaid and Medicare.
Source: Bureau of Economic Analysis and Census Bureau.
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