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PERSONAL CONSUMPTION EXPENDITURES DEFLATOR
(yearly percent change)

PCED Inflation
Headline (6.8)
Core* (4.8)

yardeni.com

* Excluding food & energy.
Note: Dashed ranges are YRI forecasts for headline PCED inflation rate.
Source: Bureau of Economic Analysis.

Figure 1.
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CONSUMER PRICE INDEX
(yearly percent change)

Jul

CPI Inflation
Headline (8.5)
Core* (5.9)
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* Excluding food & energy.
Source: Bureau of Labor Statistics.

Figure 2.
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REGIONAL BUSINESS SURVEYS*:
NEW YORK, PHILADELPHIA & RICHMOND

PRICE PAID & RECEIVED
(sa)

Aug

Prices Paid & Received
Prices Received (49.7)
Prices Paid (74.6)

* Average of prices paid and received in surveys conducted by New York, Philadelphia, and Richmond Fed district banks.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Federal Reserve Banks of New York, Philadelphia, and Richmond.
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Figure 3.
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REGIONAL BUSINESS SURVEYS:
NEW YORK, PHILADELPHIA & RICHMOND

PRICE PAID
(sa)

Aug

Jul

Regional Surveys*

M-PMI Prices Paid (60.0)

Prices Paid (74.6) 

 

* Average of prices paid and received in surveys conducted by New York, Philadelphia, and Richmond Fed district banks.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Federal Reserve Banks of New York, Philadelphia, and Richmond and Institute of Supply Management.

yardeni.com

Figure 4.
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REGIONAL BUSINESS SURVEYS:
NEW YORK, PHILADELPHIA & RICHMOND

UNFILLED ORDERS, DELIVERY TIME, & BACKLOG OF ORDERS
(sa)

AugAug

Aug
New York (Delivery Time) (-0.9)
Philadelphia (Unfilled Orders) (-1.8)
Richmond (Backlog of Orders) (-24.0)

yardeni.com

Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Haver Analytics.

Figure 5.
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REGIONAL BUSINESS SURVEYS:
NEW YORK, PHILADELPHIA & RICHMOND

UNFILLED ORDERS, DELIVERY TIME, & BACKLOG OF ORDERS
(sa)

Aug

Jul

Average of Unfilled Orders*(-8.9)

M-PMI Supplier Deliveries (55.2)
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* Average of unfilled orders for New York (Delivery Time), Philadelphia (Unfilled Orders), and Richmond (Backlog of Orders) and Institute for
Supply Management.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Haver Analytics.

Figure 6.
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Figure 7.
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CONSUMER PRICE INDEX: SELECTED NONDURABLE GOODS

Jul

Nondurables
3-month percent change, saar (15.4)

yearly percent change (14.3)
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Food
3-month percent change, saar (13.2)

yearly percent change (10.9)
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Energy
3-month percent change, saar (26.5)

yearly percent change (32.9)
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Source: Bureau of Economic Analysis.
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S&P GOLDMAN SACHS COMMODITY INDEX
(daily)

8/22

8/22
Agricultural & Livestock
Energy*

* Nearby futures price.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Standard & Poor’s and Haver Analytics.
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Figure 8.
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S&P GSCI GRAIN INDEX
(daily)
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Source: Standard & Poor’s.
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Figure 9.
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CPI FOOD & FAO FOOD PRICE INDEX*
(yearly percent change)

Mar

Jul

UN Food Price Index 
(pushed ahead 8 months) (13.1)

CPI Food (10.9)

 

 

* The FAO Food Price Index (FFPI) is a measure of the monthly change in international prices of a basket of food commodities. It consists of the
average of five commodity group price indices weighted by the average export shares of each of the groups over 2014-2016.
Source: Food & Agricultural Organization of the United Nations.
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Figure 10.
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CONSUMER PRICE INDEX GASOLINE & RETAIL PRICE

Jul

8/22

Pump Price
CPI (381.7)
National Retail* (412.5)

yardeni.com

Source: Bureau of Labor Statistics, Energy Information Administration, and Haver Analytics.
* Four-week moving average in cents per gallon.

Figure 11.
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Figure 12.
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CONSUMER PRICE INDEX: SELECTED DURABLE GOODS

Jul

Durable Goods
3-month percent change, saar (4.8)

yearly percent change (7.9)
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New Cars
3-month percent change, saar (9.7)

yearly percent change (11.7)
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Used Cars & Trucks
3-month percent change, saar (12.2)

yearly percent change (6.6)
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Furniture & Bedding
3-month percent change, saar (7.3)

yearly percent change (14.8)
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Major Appliances
3-month percent change, saar (-16.7)

yearly percent change (4.6)

Source: Bureau of Labor Statistics.
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Figure 13.
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CONSUMER PRICE INDEX: SELECTED SERVICES

Jul

Lodging Away From Home
3-month percent change, saar (-18.5)

yearly percent change (1.2)
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Airfares
3-month percent change, saar (7.4)

yearly percent change (27.7)
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Car & Truck Rental
3-month percent change, saar (-39.8)

yearly percent change (-11.9)
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Source: Bureau of Labor Statistics.
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CONSUMER PRICE INDEX
(3-month percent change, saar)
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Rent of Primary Residence
3-month percent change, saar (8.5)

yearly percent change (6.3)

Owners’ Equivalent Rent
3-month percent change, saar (7.8)

yearly percent change (5.8)
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Source: Bureau of Economic Analysis.

Figure 14.
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CPI OWNER OCCUPIED RENT vs MEDIAN EXISTING HOME PRICE
(yearly percent change)

Jul

Median Existing Home Price
(in 12-month average)

CPI: Owner-Occupied Rent

 

 

Source: National Association of Realtors and Bureau of Labor Statistics.
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Figure 15.
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