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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Energy Information Administration and Haver Analytics.
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: US Department of Energy and Haver Analytics.
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Note: Blue (red) shades represents Democrats (Republicans) in White House.
Source: Energy Information Administration and Haver Analytics.

Figure 4.
100 100
CRACK SPREAD: WEST TEXAS INTERMEDIATE CRUDE OIL
1 (dollars per barrel, daily) i
80— - 80
6/23
60— - 60
40— - 40
20— - 20
0 } 0
yardeni.com
-20 | T T T T T T T T T T T T T T T T T -20
2006 ' 2007 ' 2008 ' 2009 ' 2010 ' 2011 ' 2012 ' 2013 ! 2014 ' 2015 ' 2016 ' 2017 ' 2018 ' 2019 ' 2020 ' 2021 ' 2022 ' 2023 ' 2024

Source: CME Group and Haver Analytics.
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Bureau of Economic Analysis.
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* Usagein millions per barrels per day times 42 gallons/barrel times 365 days divided by number of households. Blue series show implied gasoline
outlays per household at retail prices of $1-$6 per gallon.
Source: US Department of Energy and Census Bureau.
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* Purchased Meals & Beverages and Food & Beverages Purchased for Off-Premise Consumption
Source: Bureau of Economic Analysis.
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Bureau of Economic Analysis.
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* Includes crude oil field production, natural gas liquids, biofuels, and processing gain.
Source: US Energy Information Administration, Monthly Review, Table 3.1.
Figure 11.
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Source: Baker Hughes Inc. and US Department of Energy.
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* Includes crude oil field production, natural gas liquids, biofuels, and processing gain.
Source: US Energy Information Administration, Monthly Review, Table 3.1.
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Source: US Department of Energy and Haver Analytics.
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Figure 15.
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