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Consumer Sentiment Index**
Consumer Confidence Index*

  * 1985=100, sa.
** Q1-1966=100, nsa

Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: The Conference Board and the University of Michigan Survey Research Center.
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CONSUMER OPTIMISM INDEX*
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* Average of Consumer Sentiment Index (nsa) and Consumer Confidence Index (sa).
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: The Conference Board and the University of Michigan Survey Research Center.
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REAL RETAIL SALES EXCLUDING FOOD SERVICES & DRINKING PLACES*
(trillion dollars, saar)

Jan

* Deflated by CPI Goods.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Census Bureau.
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NOMINAL & REAL RETAIL SALES
(yearly percent change)
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Retail Sales
Nominal (11.4)
Real* (-0.9)

* Deflated by CPI Goods.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Census Bureau.
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RETAIL SALES: FOOD SERVICES & DRINKING PLACES
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Source: Census Bureau.
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Jan

Jan

Building Materials, Garden Equipment, &
Supply Dealers Plus
Furniture & Home Furnishing Stores

Building Materials, Garden Equipment &
Supply Dealers

Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Census Bureau.
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US INDUSTRIAL PRODUCTION: MOTOR VEHICLES ASSEMBLIES
(million units, saar)
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Assemblies
Motor Vehicles (9.4)
Autos (1.6)
Light Trucks (7.5)

Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Federal Reserve Board.
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Business Equipment
Consumer Goods
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Federal Reserve Board.

Figure 8.
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Source: Federal Reserve Board.
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Federal Reserve Board.

Figure 10.
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REAL INVENTORIES
(billion 2012 dollars) Nov

Inventories
Manufacturers (846.4)
Wholesalers (700.0)
Retailers (624.7)

Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Bureau of Economic Analysis.
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ATA TRUCK TONNAGE INDEX
(2015=100, sa, ratio scale)

Dec

Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: American Trucking Association.
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Figure 13.
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PAYROLL EMPLOYMENT TRUCK TRANSPORTATION
(millions, sa, ratio scale) Jan

Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Bureau of Labor Statistics.
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Figure 14.
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TRUCKING: AVERAGE HOURLY EARNINGS & PRODUCER PRICE INDEX
(yearly percent change)

Dec
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AHE: Truck Transportation (3.4)
PPI: Truck Transporation of Freight (18.3)

Source: Bureau of Labor Statistics.
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Figure 15.
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MEDIUM-WEIGHT & HEAVY TRUCK SALES*
(thousand units, saar)

Jan

Note: Shaded areas are recessions according to the National Bureau of Economic Research.
* Class III & IV trucks with a gross vehicle weight of more than 14,001 lbs.

Source: Bureau of Economic Analysis.
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Source: Bureau of Labor Statistics.
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Figure 17.
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VALUE OF CONSTRUCTION PUT IN PLACE
(billion dollars, saar)

Dec

Construction Spending
Residential* (810)
Nonresidential (483)
Public (347)

* Includes new single-family homes, new multi-family homes, and home improvements.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Census Bureau.
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Source: Bureau of Labor Statistics.
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Figure 19.
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Census Bureau.
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Figure 20.
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Figure 21.
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WEST COAST PORTS CONTAINER TRAFFIC* & MERCHANDISE TRADE
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(TEUs, millions
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*Sum of Port of Los Angeles and Port of Long Beach Loaded Containers. TEUs = 20-foot equivalent units.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
 Source: Ports of Los Angeles and Long Beach and Census Bureau.
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