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INFLATION EXPECTATIONS: MEDIAN ONE-YEAR & THREE-YEARS AHEAD
(percent) Aug

One-Year Ahead (5.2)
Three-Years Ahead (4.0)
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Source: Federal Reserve Bank of New York.

Figure 1.
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NFIB SMALL BUSINESS SURVEY: PRICING
(percent)

Aug

Percent Planning to Raise
Average Selling Prices* (44)
Percent Raising
Average Selling Prices* (49)

* First month of every quarter from 1974 to 1986, then monthly.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: National Federation of Independent Business.
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Figure 2.
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CONSUMER PRICES:
PPI vs CPI vs PCED

(yearly percent change)

Aug

Jul

AugPersonal Consumption
PPI (7.4)
PCED (4.2)
CPI (5.3)

Source: Bureau of Labor Statistics and Bureau of Economic Analysis.
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Figure 3.
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CONSUMER PRICE INDEX
(3-month percent change, saar)
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* Excluding food and energy prices.
Source: Bureau of Economic Analysis.

Figure 4.
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Figure 5.
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CPI SELECTED ITEMS
(3-month percent change, saar)
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Gasoline (31.7)
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Lodging Away From Home (40.2)
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Airfares (-27.0)
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Figure 6.
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CONSUMER PRICE INDEX
(3-month percent change, saar) Aug

New Vehicles (20.0)
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Used Cars
& Trucks (36.1)
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Source: Bureau of Labor Statistics.
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CONSUMER PRICE INDEX
(3-month percent change, saar)
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Rent of Primary
Residence (2.8)

Owners’ Equivalent Rent (3.5)
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Source: Bureau of Labor Statistics.

Figure 7.
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JOB OPENINGS & UNEMPLOYED WORKERS
(millions)

Jun

Unemployed Workers (9.5)
Job Openings (9.2)

Quits (3.6)

Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Bureau of Labor Statistics.
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Figure 8.
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Source: Bureau of Labor Statistics.
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Figure 9.
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NFIB SMALL BUSINESS SURVEY:
JOB OPENINGS & HIRING PLANS

(percent)

Aug

Percent:
With few or no qualified
applicants for job openings (60)
With job openings* (50)
Increasing hiring over next 3 months* (32)

Source: National Federation of Independent Business.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.

* First month of every quarter from 1974 to 1986, then monthly.
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Figure 10.
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RICHMOND FED SURVEY:
AVAILABILITY OF SKILLS

(percent)

Aug

Aug
Availability of Skills

Manufacturing (-36.0)
Service Sector (-28.0)

Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Federal Reserve Bank of Richmond.
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Figure 11.
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RICHMOND FED SURVEY:
NET PERCENT RAISING WAGES

(percent) Aug

AugNet Percent
Raising Wages

Manufacturing (50.0)
Service Sector (39.0)

Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Federal Reserve Bank of Richmond.
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Figure 12.
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