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* Note: Datafor hospital patients from July 2020 to the present is from Oxford University, prior to that datais from COVID Tracking Project.
Source: Department of Health & Human Services, Centers for Disease Control & Prevention, COVID Tracking Project and Oxford University.
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Source: Markit and Haver Analytics.
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Source: US National Center for Health Statistics, Vital Statistics of the United States, and National Vital Statistics report.
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Source: Bureau of Labor Statistics.
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Source: Bureau of Labor Statistics.
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Figure 13.
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Figure 17.
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Source: Manheim, Bureau of Labor Statistics and Haver Analytics.
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