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Figure 1.
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Figure 2.
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(2017 = 100, ratio scale)

May3.9%

yardeni.com

Note: C = China joined WTO on December 11, 2001. Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Federal Reserve Board.

Figure 3.
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Note: C = China joined WTO on December 11, 2001. Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Federal Reserve Board.

Figure 4.
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* Includes manufacturing shipments, wholesale sales, and retail sales.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Bureau of Economic Analysis.
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Figure 5.
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Source: Bureau of Economic Analysis.
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Figure 6.
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Merchandise Imports (0.7)
Manufacturing Shipments (1.3)
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Bureau of the Census.

Figure 7.
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Bureau of the Census.

Figure 8.
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Total (17.1)
12-month
moving average (16.2)

* Includes domestic cars, light trucks, and imports.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Autodata and Haver Analytics.
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Figure 9.
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Federal Reserve Board.
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Figure 10.
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Figure 11.
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
* Class III & IV trucks with a gross vehicle weight of more than 14,001 lbs.

Source: Bureau of Economic Analysis.
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Figure 12.
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ATA TRUCK TONNAGE INDEX
(2015=100, sa, ratio scale)
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: American Trucking Association.
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Other Electronic
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* Includes computers, communications and semiconductors.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Federal Reserve Board.

Figure 14.
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(2017=100)
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Federal Reserve Board.

Figure 15.
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Source: Federal Reserve Board and Mortgage Bankers Association.

Figure 16.

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022
4

6

8

10

12

14

70

80

90

100

110

120

US ENERGY PRODUCTION

6/11

Energy Industrial Production
(2017=100)

Crude Oil Field Production
(mbd, weekly, sa) 

 

yardeni.com

Source: Federal Reserve Board and US Department of Energy.

Figure 17.
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US INDUSTRIAL PRODUCTION OF DEFENSE & SPACE EQUIPMENT
(2017=100, ratio scale)
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Source: Federal Reserve Board.

Figure 18.
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