Chart Collection
for Morning Briefing

May 17, 2021

Dr. Edward Yardeni
516-972-7683
eyardeni@yardeni.com

Mali Quintana
480-664-1333
aquintana@yardeni.com

Please visit our sites at
www.yardeni.com
blog.yardeni.com

Y ardeni Research, Inc.

thinking outside the box



Figure 1.

30 r r — : r r 30
1 FEDERAL FUNDS RATE & FINANCIAL CRISES i [

] (percent, weekly) RiN i
25 I I - 25
T 1984 1990 1994 2001 2007 i
] ontinental S&L Mexican 9/11 Subprinie [

i Ilinois Crisis Peso Attacks  Meltdown i
20 — 20
] 1970 1974 1987 2000 2008 i
] Penn  Franklin Black Tech Lehman Covid [
15]e Central  National Monday Bubble & AIG oY [ :
18 i
1z i
] ﬁ 1998 !
10q% Russia [ 10

& 4TGOM B
N 1980 i [
5 Silver o V'r\ 5
Bubble |
0 1082 "'r/-\l— s5—f o
4 Drysdale] -

b & Mexicg i
-5 ! I -5
60 62 64 66 68 70 72 74 76 78 B0 B2 84 85 83 90 92 94 96 98 00 02 04 06 08 10 12 14 16 18 20 22 24

Note: Blue shaded areas denote periods of monetary easing between cyclical peaks and troughsin the federal funds rate. Red shaded areas denote
monetary tightening periods.
Source: Federal Reserve Board.
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Federal Reserve Board.
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Bureau of Labor Statistics.
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* Redlineis YRI forecast for Q2-2021 through Q4-2022.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Bureau of Economic Analysis.
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Source: Bureau of Labor Stetistics.
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* Housing from school, excluding board and other lodging away from home including hotels and motels.
Source: Bureau of Labor Statistics.
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Source: Bureau of Labor Statistics.
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.

Source: Manheim, Bureau of Labor Statistics and Haver Analytics.
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.

Source: Bureau of Labor Statistics.
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12 15

1 CONSUMER PRICES -
(yearly percent change) |

Medical Care Commodities
8 — CPI(-1.7) — 10
—— PCED* (-1.9) -

Apr

yardeni.com
90 91 92 93 94 95 96 97 98 99 00 Ol 02 03 04 05 06 07 08 09 10 11 12 13 14 15 16 17 18 19 20 21 22 23

* Persona consumption expenditures deflator.
Source: Bureau of Labor Statistics.
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* Personal consumption expenditures deflator.
Source: Bureau of Economic Analysis and Bureau of Labor Statistics.
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Note: Dotted line is the Fed' s official target for overall PCED set during January 2012.
Source: Bureau of Labor Statistics and Federal Reserve Bank of Cleveland.
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Source: Bureau of Labor Statistics.
Page 9/ May 17, 2021/ Chart Collection for Morning Briefing Y ardeni Research, Inc.

www.yar deni.com



Figure 15.

6 6
MEASURES OF CONSUMER PRICES: PPI FINAL DEMAND vs CPI Apr
(yearly percent change)
4 Apr —4
Personal Consumption
— PPI(5.7)
. — CPI (4.2) s
2 -2
yardeni.com
2 T T T T T T T T T T T 2
2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022
Source: Bureau of Labor Statistics.
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Source: Bureau of Labor Statistics.
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