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* Time-weighted average of consensus estimates for current year and next year.
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Number of calendar days in parentheses.
Source: Standard & Poor’s.
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* Redlineis YRI forecast for Q4-2020 through Q4-2022.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Bureau of Economic Analysis.
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Census Bureau.
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1| SINGLE-FAMILY HOUSING COMPLETIONS vs SINGLE-FAMILY BUILDING PERMITS -
. (thousand units, saar) :

2100 — 2100
1800 — 1800
T Housing ‘ i
1 —— Completions (883.0) \ i
1500 —— Building Permits (1120.0) ﬂ - 1500

1200—- # ‘ "'I, N | -—1200
_ | " “ N
"\; A ok Y
§ A
600 v L 600

,“"; L

yardeni.com

00 +-rr—-r-r—rr—rr—rrrrrr—rrrrrrrrrrrrTrrrrrrTrTTTTTTTTTTTTTTTTTTTTTTT 300
68 70 72 74 76 78 80 82 84 8 8 90 92 94 96 98 00 02 04 06 08 10 12 14 16 18 20 22 24

Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Census Bureau.
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
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Figure 15.
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Source: Federal Reserve Board Financial Accounts of the United States, Distributional Financial Accounts (DFA) and Bureau of Economic Analysis.
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Source: Federal Reserve Board Financial Accounts of the United States, Distributional Financial Accounts (DFA) and Bureau of Economic Analysis.
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Figure 17.
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Source: Federal Reserve Board Financial Accounts of the United States, Distributional Financial Accounts (DFA).
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Source: Federal Reserve Board Financial Accounts of the United States, Distributional Financial Accounts (DFA) and Bureau of Economic Analysis.
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Figure 19.
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Source: Federal Reserve Board Financial Accounts of the United States, Distributional Financial Accounts (DFA).

Figure 20.
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Source: Federal Reserve Board Financia Accounts of the United States, Distributional Financial Accounts (DFA).
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Figure 21.
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Source: Federal Reserve Board Financial Accounts of the United States, Distributional Financial Accounts (DFA).
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Source: Federal Reserve Board Financia Accounts of the United States, Distributional Financial Accounts (DFA).
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