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PERSONAL SAVING
(trillion dollars, saar)

Latest (3.2)

Source: Bureau of Economic Analysis.
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Figure 1.
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WAGES & SALARIES & GOVERNMENT SOCIAL BENEFIT
PAYMENTS IN PERSONAL INCOME
(trillion dollars, saar)

Personal Income
Wages & Salaries
Government Social Benefits

Source: Bureau of Economic Analysis.
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Figure 2.

Page 3 / September 30, 2020 /  Chart Collection for Morning Briefing 
www.yardeni.com

Yardeni Research, Inc.



2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022
3.5

4.0

4.5

5.0

5.5

6.0

6.5

3.5

4.0

4.5

5.0

5.5

6.0

6.5

RETAIL SALES & FOOD SERVICES
(trillion dollars, saar)

Aug

Retail Sales
Total (6.5)
Ex Gasoline (6.0)

Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source Census Bureau.
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Figure 3.
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RETAIL SALES: ONLINE SHOPPING
(as a percent of In-Store GAFO* + Online**)

Latest (41.8)

* GAFO (general merchandise, apparel and accessories, furniture, and other sales) includes retailers that specialize in department-store types of merchandise
such as furniture & home furnishings, electronics & appliances, clothing & accessories, sporting goods, hobby, book, and music, general merchandise,
office supply, stationery, and gift stores.

** Electronic shopping and mail order houses.
Source: Census Bureau and Haver Analytics.
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Figure 4.
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MANUFACTURING & TRADE SALES
(trillion dollars, saar)
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Business Sales
Nominal (17.3)
Real (18.2)

Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: US Department of Commerce.
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Figure 5.
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Business Sales
Manufacturing Shipments (5.8)
Wholesale Sales (5.7)
Retail Sales (5.8)

Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Census Bureau.
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Figure 6.
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S&P 500 AGGREGATE REVENUES PER SHARE & US BUSINESS SALES
(ratio scale)
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S&P 500 Aggregate Revenues**

Business Sales*
(trillion dollars, saar)

 

 

** S&P quarterly data, not per share. Revenues are derived by multiplying S&P 500 revenues per share by the S&P 500 divisor for each quarter.
* Manufacturing and trade sales.

Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Census Bureau and Standard & Poor’s.
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Figure 7.
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S&P 500 AGGREGATE REVENUES & US BUSINESS SALES
(yearly percent change)
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Jul

S&P 500
Aggregate Revenues* (-10.7)
Business Sales** (-1.2)

* S&P quarterly data, not per share. Revenues are derived by multiplying S&P 500 revenues per share by the S&P 500 divisor for each quarter.
** Manufacturing and trade sales.

Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Standard & Poor’s and Census Bureau.
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Figure 8.
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* Manufacturing inventories are finished goods inventories.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Census Bureau.

Figure 9.
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MANUFACTURING & TRADE INVENTORIES
(billion dollars, sa)

Business Inventories
Manufacturing
Wholesale Sales
Retail Sales

Source: Census Bureau.
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Figure 10.
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Figure 11.
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INVENTORY INVESTMENT IN REAL GDP
(billion 2012 dollars, saar)
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RETAIL AUTOS

Source: Bureau of Economic Analysis.
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Figure 12.
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INVENTORY INVESTMENT
(billion dollars, saar)

Business Inventories
(3-month change, saar)

Nominal
Real
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Nominal Business Inventories*
(3-month change, saar)

GDP Accounts:
Change in Private Inventories
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Real Business Inventories*
(3-month change, saar)

GDP Accounts:
Change in Private Inventories

* Manufacturing finished goods inventories plus wholesale and retail inventories.
Source: Bureau of Economic Analysis.
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ATA TRUCK TONNAGE INDEX & REAL BUSINESS INVENTORIES

 

 
ATA Truck Tonnage Index
(2015=100, 3-ma, sa)

Business Inventories
(billions of 2012 dollars, sa)
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Source: American Trucking Association and Census Bureau.

Figure 13.
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RAILCAR LOADINGS & REAL BUSINESS INVENTORIES

 

 
Intermodal ex Trailers
(thousand units, 26-wa)

Business Inventories
(billions of 2012 dollars, sa)

Source: Atlantic Systems and Census Bureau.
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Figure 14.
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WEST COAST PORTS CONTAINER TRAFFIC & REAL BUSINESS INVENTORIES

Business Inventories
(billions of 2012 dollars, sa)

Inbound
(TEUs, millions
12-month sum)

Source: Ports of Los Angeles and Long Beach and Census Bureau.
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Figure 15.
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PERSONS CLAIMING UNEMPLOYMENT BENEFITS REGULAR STATE PROGRAMS
DIVIDED BY UNEMPLOYED WORKERS

(percent)
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Claimants Divided By
Total Unemployed (104)
Short-Term Unemployed
(less than 27 weeks) (118)
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Bureau of Economic Analysis and Department of Labor.

Figure 16.
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