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S&P 500 STOCK PRICE INDEX
(daily)

3386.15

2237.4

Latest (3398.96)

Source: Standard & Poor’s.
Note: Dotted lines show previous years’ closing prices.
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Figure 1.
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RETAIL SALES: IN-STORE* PLUS ONLINE SALES
(billion dollars, saar)

In-Store* Plus Online Sales
Online Sales (923.1)

Warehouse Clubs & Super-Stores (513.8)
Department Stores (118.8)

All Others (613.7)

* GAFO (general merchandise, apparel and accessories, furniture, and other sales) includes retailers that specialize in department-store types of merchandise
such as furniture & home furnishings, electronics & appliances, clothing & accessories, sporting goods, hobby, book, and music, general merchandise,
office supply, stationery, and gift stores.
Source: Census Bureau and Haver Analytics.
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Figure 2.
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RETAIL SALES: IN-STORE* PLUS ONLINE SALES
(as a percent of in-store* and online sales)

In-Store* Plus Online Sales
Online Sales (42.6)

Warehouse Clubs & Super-Stores (23.7)
Department Stores (5.5)

All Others (28.3)

* GAFO (general merchandise, apparel and accessories, furniture, and other sales) includes retailers that specialize in department-store types of merchandise
such as furniture & home furnishings, electronics & appliances, clothing & accessories, sporting goods, hobby, book, and music, general merchandise,
office supply, stationery, and gift stores.
Source: Census Bureau and Haver Analytics.
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Figure 3.
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200-day moving average.
* Ratio scale.

Source: Standard & Poor’s and Haver Analytics.

S&P 500 DEPARTMENT STORES STOCK PRICE INDEX*
(KSS)

Figure 4.
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200-day moving average.
* Ratio scale.

Source: Standard & Poor’s and Haver Analytics.

S&P 500 APPAREL, ACCESSORIES, & LUXURY GOODS STOCK PRICE INDEX*
(CPRI HBI PVH RL TPR UA UAA VFC)

Figure 5.
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Source: I/B/E/S data by Refinitiv.

S&P 500 DEPARTMENT STORES ANNUAL REVENUE GROWTH FORECASTS*
(based on analysts’ consensus estimates, percent, weekly)

2011 (2.7)
2012 (0.4)
2013 (0.8)
2014 (1.4)
2015 (-0.2)
2016 (-2.6)
2017 (-0.4)
2018 (1.3)
2019 (-1.7)
2020 (-19.4)
2021 (14.5)

Latest data thru 08/27/20

Figure 6.
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Source: I/B/E/S data by Refinitiv.

S&P 500 APPAREL & ACCESSORIES ANNUAL REVENUE GROWTH FORECASTS*
(based on analysts’ consensus estimates, percent, weekly)

2011 (19.9)
2012 (11.5)
2013 (15.2)
2014 (7.6)
2015 (2.4)

2016 (1.6)
2017 (1.7)
2018 (9.7)
2019 (-1.1)
2020 (-20.3)
2021 (16.0)

Latest data thru 08/27/20

Figure 7.
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Source: I/B/E/S data by Refinitiv.

S&P 500 APPAREL & ACCESSORIES ANNUAL EARNINGS GROWTH FORECASTS*
(based on analysts’ consensus estimates, percent, weekly)

2011 (25.1)
2012 (17.1)
2013 (12.4)
2014 (5.6)
2015 (-5.7)

2016 (1.8)
2017 (-0.1)
2018 (12.4)
2019 (-1.7)
2020 (-50.0)
2021 (50.0)

Latest data thru 08/27/20

Figure 8.
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S&P 500 APPAREL, ACCESSORIES, & LUXURY GOODS VALUATION

Forward P/E* (13.8)

* Price divided by forward consensus expected operating earnings per share. Monthly through 2005, then weekly.
Source: I/B/E/S data by Refinitiv.
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Figure 9.
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