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Source: Standard & Poor’s.
Figure 2.
1000 1000
RETAIL SALES: IN-STORE* PLUS ONLINE SALES
(billion dollars, saar) Jun
In-Store* Plus Online Sales
goo- — Online Sales (923.1) | 500
—— Department Stores (118.8)
—— Warehouse Clubs & Super-Stores (513.8)
1 All Others (613.7) ; i
600 — \ — 600
400 — — 400
200 — 200
deni.
0 yaraeni.com 0

92'o3laalosl o697 98199 00" 01 02103104l 05106107 08 09 1011112113714 15T 1617118 T 10T 20T 21 122

* GAFO (genera merchandise, apparel and accessories, furniture, and other sales) includes retailers that specialize in department-store types of merchandise
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such as furniture & home furnishings, electronics & appliances, clothing & accessories, sporting goods, hobby, book, and music, general merchandise,
office supply, stationery, and gift stores.
Source: Census Bureau and Haver Analytics.
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Figure 3.
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* GAFO (general merchandise, apparel and accessories, furniture, and other sales) includes retailers that specialize in department-store types of merchandise
such as furniture & home furnishings, electronics & appliances, clothing & accessories, sporting goods, hobby, book, and music, general merchandise,
office supply, stationery, and gift stores.

Source: Census Bureau and Haver Analytics.
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Source: Standard & Poor’s and Haver Analytics.
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Figure 5.
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Figure 9.
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* Price divided by forward consensus expected operating earnings per share. Monthly through 2005, then weekly.
Source: |/B/E/S data by Refinitiv.
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