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RETAIL SALES: IN-STORE GAFO* & ONLINE SHOPPING
(trillion dollars, saar)

In-Store GAFO* (1.2)
In-Store GAFO* + Online** (2.0)

Online** (0.8)

* GAFO (general merchandise, apparel and accessories, furniture, and other sales) includes retailers that specialize in department-store types of merchandise
such as furniture & home furnishings, electronics & appliances, clothing & accessories, sporting goods, hobby, book, and music, general merchandise,
office supply, stationery, and gift stores.

** Electronic shopping and mail order houses.
Source: Census Bureau and Haver Analytics.
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Figure 1.
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RETAIL SALES: ONLINE SHOPPING
(as a percent of In-Store GAFO* + Online**)

Latest (40.0)

* GAFO (general merchandise, apparel and accessories, furniture, and other sales) includes retailers that specialize in department-store types of merchandise
such as furniture & home furnishings, electronics & appliances, clothing & accessories, sporting goods, hobby, book, and music, general merchandise,
office supply, stationery, and gift stores.

** Electronic shopping and mail order houses.
Source: Census Bureau and Haver Analytics.
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Figure 2.
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Retail
Consumer Discretionary Retail Composite (11.7)
Apparel Retail (-21.1)
Apparel Accessories & Luxury Goods (-50.0)
Casinos & Gaming (-40.5)
Department Stores (-63.4)
General Merchandise Stores (0.5)
Hypermarkets & Super Centers (4.5)
Internet Retail & Direct Marketing (25.6)
Specialty Stores (-3.0)

Latest data thru: 05/19/20

Source: Standard & Poor’s.
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S&P 500 CONSUMER DISCRETIONARY RETAIL SECTOR & INDUSTRY PERFORMANCE: 2020
(percent change)

Figure 3.
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Housing & Autos
Homebuilding (-6.6)
Household Appliances (-19.7)
Home Improvement Retail (5.8)
Auto Parts & Equipment (-28.2)
Automobile Manufacturing (-37.2)
Automotive Retail (-8.4)

Latest data thru: 05/19/20

Source: Standard & Poor’s.
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S&P 500 HOUSING & AUTO RELATED INDUSTRY PERFORMANCE: 2020
(percent change)

Figure 4.
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S&P 500 CONSUMER DISCRETIONARY FUN-RELATED INDUSTRY PERFORMANCE: 2020
(percent change)

Consumer Discretionary
Fun Related

Casinos & Gaming (-40.5)
Hotels, Resorts, & Cruise Lines (-52.0)
Restaurants (-10.1)

Latest data thru: 05/19/20

Source: Standard & Poor’s.
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Figure 5.
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S&P 500 SECTORS PERFORMANCE: 2020
(percent change ytd)

Consumer Discretionary (-1.5)
Consumer Staples (-9.4)
Energy (-37.7)
Financials (-30.0)
Health Care (-2.0)
Information Technology (4.0)
Materials (-14.1)

Communication Services (-3.6)
Utilities (-13.5)

Latest data thru: 05/19/20

Source: Standard & Poor’s.
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S&P 500 Index (-9.5)

Real Estate (-17.8)

S&P 500 Sectors

Industrials (-23.2)

Figure 6.
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Q1TOTAL HOUSEHOLD DEBT BALANCE

(trillion dollars, ratio scale)
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Source: New York Fed Credit Panel.

Figure 7.
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Q4US HOUSEHOLDS*: HOME MORTGAGE DEBT**
(trillion dollars, nsa, ratio scale)

* Sector includes domestic hedge funds, private equity funds, and personal trusts.
** Includes home equity loans and second mortgages.

Source: Federal Reserve Board Financial Accounts of the United States.
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Figure 8.
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CONSUMER CREDIT OUTSTANDING
(trillion dollars, nsa, ratio scale)

Consumer Credit
Motor Vehicle Loans (1.2)
Student Loans (1.7)

Source: Federal Reserve Board.
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Figure 9.
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HOUSEHOLD DEBT SERVICE RATIO*

Latest (9.7)

* Ratio of debt service payments to disposable personal income.
Source: Federal Reserve Board.
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Figure 10.
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UNEMPLOYMENT RATE
(percent, sa)
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Latest (14.7)

Note: Shaded areas denote recessions according to the National Bureau of Economic Research.
Source: Bureau of Labor Statistics.
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Figure 11.
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YRI EARNED INCOME PROXY &
PRIVATE WAGES & SALARIES IN PERSONAL INCOME
(trillion dollars, saar, ratio scale)

YRI Earned Income Proxy*
Private Wages & Salaries

* Aggregate weekly hours times average hourly earnings of total private industries times 52.
Source: Bureau of Labor Statistics and Bureau of Economic Analysis.
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Figure 12.
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PERSONAL SAVING
(trillion dollars, saar)

Latest (2.2)

Source: Bureau of Economic Analysis and Haver Analytics.
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Figure 13.
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PERSONAL SAVING RATE
(percent, sa)

Latest (13.1)

Source: Bureau of Economic Analysis and Haver Analytics.
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Figure 14.
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