Chart Collection
for Morning Briefing

May 18, 2020

Dr. Edward Yardeni
516-972-7683
eyardeni@yardeni.com

Mali Quintana
480-664-1333
aquintana@yardeni.com

Please visit our sites at
www.yardeni.com
blog.yardeni.com

Y ardeni Research, Inc.

thinking outside the box



Figure 1.

170 170
LABOR FORCE & EMPLOYMENT MEASURES
165 (millions, sa) — 165
160 — - 160
155 Apr - 155
150 — — 150
145 — — 145
140 — 140
135 - 135
130 —— Labor Force (156.5) e [~ 130
125 —— Household Employment (133.4) e f | 105
—— Household Measure — !
120 Compatible with Payroll .~~~ | — 120
115 e ~ Measure (1%%,_4)__.— | | 1c
N\ " :
110 -] . _____—" i — 110
105 — Payroll Employment (131.0) — 105
100 ===+ BLS Private Payrolls (109.3) | 100
ADP Nonfarm Private Payroll Employment (109.1)

95 — 95
% yardeni.com %
2006 | 2007 | 2008 | 2000 ! 2010 ! 2011 ' 2012 T 2013 1 2014 1 2015 1 2016 | 2017 1 2018 1 2019 ! 2020 ' 2021 | 2022

Source: Bureau of Labor Statistics.
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Source: Bureau of Economic Analysis and Census Bureau.
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Figure 3.
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Source: Federal Reserve Bank of New Y ork.
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* First month of every quarter from 1974 to 1986, then monthly.
Note: Shaded areas denote recessions according to the National Bureau of Economic Research.
Source: National Federation of Independent Business.
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Figure 5.
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* First month of every quarter from 1974 to 1986, then monthly.
Note: Shaded areas denote recessions according to the National Bureau of Economic Research.
Source: National Federation of Independent Business.
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* First month of every quarter from 1974 to 1986, then monthly.
Note: Shaded areas denote recessions according to the National Bureau of Economic Research.
Source: National Federation of Independent Business.
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*  Percent increase minus decrease over next_3 months. First month of every quarter from 1974 to 1986, then monthly.
Note: Shaded areas denote recessions according to the National Bureau of Economic Research.
Source: National Federation of Independent Business.
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Source: Bureau of Labor Statistics.
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Figure 9.
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Source: The Conference Board.
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Source: University of Michigan Survey Research Center
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