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* Anindex above 50 indicates an increase in activity. An index below 50 indicates a decrease in activity.
Source: China Federation of Logistics & Purchasing and Haver Analytics.
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Source: Institute of Supply Management.
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* Includesretail trade, hotels & motels, air transportation, restaurants & other eating places, arts, entertainment & recreation (which includes amusements
and gambling industries), and office of real estate agents & brokers.
Source: Bureau of Labor Statistics.
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Source: University of Michigan Survey Research Center
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Source: The Conference Board.
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