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Note: Shades denote terms of Fed chairs.
Source: Bureau of Labor Statistics.
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Note: Shades denote terms of Fed chairs.
Source: Haver Analytics.
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* Production & nonsupervisory workers.

Note: Shades denote terms of Fed chairs.

Source: Bureau of Labor Statistics.
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Source: Bureau of Economic Analysis.
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Figure 5.
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* Excluding food and energy prices.
Note: Dotted lineisthe Fed's official target set during January 2012.
Source: Bureau of Economic Analysis.
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Source: Bureau of Economic Analysis.
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Figure 7.
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* Persona consumption expenditures deflator.
Source: Bureau of Economic Analysis and Bureau of Labor Statistics.
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* Personal consumption expenditures deflator.
Source: Bureau of Economic Analysis and Bureau of Labor Statistics.
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55 55
CONSUMER PRICES
50— (yearly percent change) 50
4.5
—4.0
Oct
3.5
—3.0
—2.5
—2.0
15— Rent Of Primary 15
Residence
1.0 — CPI(3.7) — 10
—— PCED* (3.6)
5 — .5
0 0
yardeni.com
ST TaoT o ToToa T TorTorToaToaT e o Too Toa Toa T Tor T Ten oo T T ia T o T oaTaa T Tan T T g o T o Tog | 2
9079179293794 7'95796°97°98°99°00°01°02°03°04°05°06°07°08°09"'10"11"12"13"14°15"°16 1718 '19°'20" 21" 22
* Persona consumption expenditures deflator.
Source: Bureau of Economic Analysis and Bureau of Labor Statistics.
Figure 10.
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EUROZONE: CONSUMER PRICE INDEX
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* Excluding energy, food, alcohol, and tobacco.
Source: Statistical Office of the European Communities.
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Figure 11.
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JAPAN: CONSUMER PRICE INDEX
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* Excluding fresh food.
Source: Ministry of Internal Affairs and Communications.
Figure 12.
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CHINA: CONSUMER PRICE INDEX
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Source: Haver Analytics.
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Figure 13.
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Source: China Federation Logistics & Purchasing and Haver Analytics.
Figure 14.
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* Anindex above 50 indicates an increase in activity. An index below 50 indicates a decrease in activity.
Source: China Federation of Logistics & Purchasing and Haver Analytics.
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Figure 15.
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EUROZONE: ECONOMIC SENTIMENT INDICATOR* & REAL GDP
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* The overall economic sentiment indicator (ESI) is derived from the industrial (weight 40%), service (30%), consumer (20%), construction (5%), and
retail trade (5%) confidence indicators.
Source: Statistical Office of the European Communities, European Commission, and Haver Analytics.
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Figure 17.
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