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* Excluding food and energy prices.
Note: Dotted lineisthe Fed's official target set during January 2012.
Source: Bureau of Economic Analysis.
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Note: Dotted line is the Fed' s official 2% inflation target for the personal consumption expenditures deflator measure of inflation.
Source: Bureau of Labor Statistics.
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Figure 3.

8 8
| CONSUMER PRICES i
7 (yearly percent change) |
6— — 6
| Total |
5 — CPI(1.8) 5
] —— PCED* (1.4) i
4 —4
3 —3
2__ Aug __2
1 —1
0 W 0
-1 -1
-2 —-2
3 1 yardeni.com i 3
90'01'o2193" 041051061971 a1 09 00" 011021 03" 04 0506 071 08T 09 10711 1121 13T 14T 15T 16T 17T 18T 10T 20T 21 T 22

* Persona consumption expenditures deflator.
Source: Bureau of Economic Analysis and Bureau of Labor Statistics.
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* Personal consumption expenditures deflator.
Source: Bureau of Economic Analysis and Bureau of Labor Statistics.
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Figure 5.
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* Persona consumption expenditures deflator.
Source: Bureau of Economic Analysis and Bureau of Labor Statistics.
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* Personal consumption expenditures deflator.
Source: Bureau of Economic Analysis and Bureau of Labor Statistics.
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Figure 7.
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* Persona consumption expenditures deflator.
Source: Bureau of Economic Analysis and Bureau of Labor Statistics.
Figure 8.
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* Personal consumption expenditures deflator.
Source: Bureau of Economic Analysis and Bureau of Labor Statistics.
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Figure 9.
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* Persona consumption expenditures deflator.
Source: Bureau of Economic Analysis and Bureau of Labor Statistics.
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Source: Bureau of Economic Analysis and Bureau of Labor Statistics.
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Figure 11.
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Source: Haver Analytics.
Figure 12.
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Figure 13.

120 120
CONSUMER PRICE INDEX & PERSONAL CONSUMPTION EXPENDITURES DEFLATOR
] (January 2018=100) i
100} Aug L 109
80 — 80
Consumer Prices*
. —— Consumer Price Index -
— Personal Consumption
60 — Expenditures Deflator L 60
40 — 40
20— - 20
yardeni.com
59 61 63 65 67 69 71 73 75 77 79 81 83 85 87 89 91 93 95 97 99 0L 03 05 07 09 11 13 15 17 19 21
* CPl and PCED divided by their respective January 2018 values.
Source: Bureau of Economic Analysis and Bureau of Labor Statistics.
Figure 14.
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* Production and non-supervisory workers.
** CPl and PCED divided by their respective January 2018 values.
Source: Bureau of Economic Analysis and Bureau of Labor Statistics.
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