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Figure 1.
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Figure 2.
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Figure 3.
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Figure 4.
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yardeni.com

Page 5 / May 21, 2019 /  Chart Collection for Morning Briefing 
www.yardeni.com

Yardeni Research, Inc.



90 91 92 93 94 95 96 97 98 99 00 01 02 03 04 05 06 07 08 09 10 11 12 13 14 15 16 17 18 19 20 21 22
8

10

12

14

16

18

20

22

8

10

12

14

16

18

20

22

Apr

US MOTOR VEHICLE SALES*
(million units, saar)

Total (16.4)
12-month
moving average (17.1)

* Includes domestic cars, light trucks, and imports.
Source: Autodata and Haver Analytics.
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Figure 5.
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Source: New York Fed Credit Panel.

Figure 6.
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Figure 7.
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Figure 8.
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Source: I/B/E/S data by Refinitiv.

S&P 500 HOME IMPROVEMENT RETAIL ANNUAL REVENUE GROWTH FORECASTS*
(based on analysts’ consensus estimates, percent, weekly)
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Figure 9.

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020
0

5

10

15

20

25

30

35

0

5

10

15

20

25

30

35

11
12

13
14

15 16

17

18

19

20

yardeni.com

Source: I/B/E/S data by Refinitiv.

S&P 500 HOME IMPROVEMENT RETAIL ANNUAL EARNINGS GROWTH FORECASTS*
(based on analysts’ consensus estimates, percent, weekly)
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Figure 10.
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Source: Bureau of Labor Statistics and Bureau of the Census.
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Figure 11.
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Figure 12.
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Figure 13.
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Figure 14.
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