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Figure 2.
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* Money income including Socia Security, but excluding non-cash benefits like Medicaid and Medicare.
Source: Census Bureau and Current Population Reports.
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Figure 8.
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Figure 10.
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*  Average hourly earnings deflated by personal consumption expenditures deflator.
Source: Bureau of Labor Statistics, Bureau of Economic Analysis, and Haver Analytics.

Figure 11.
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Source: Bureau of Labor Statistics.
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* 2009 dollars using PCED. **2015 dollars using CPI.
Source: Bureau of Economic Analysis, Census Bureau and Current Population Reports.
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Figure 14.
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Source: Yardeni Research and I/B/E/S data by Refinitiv.
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