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Source: |/B/E/S data by Refinitiv.
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Source: US Department of Commerce, Bureau of Economic Analysis.
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Five-year moving average of yearly percent changein CPI.
Note: Oldest and youngest Baby Boomers turned 16 in 1962 and 1980, respectively.
Source: Bureau of Labor Statistics.
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Source: National Association of Realtors.
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Figure 13.
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* Average conventional 30-year commitment rate. Weekly data thru December 2003, daily thereafter.
Source: FHLMC Primary Mortgage Market Survey.
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