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* Includes Hong Kong, Singapore, South Korea, Taiwan.
Source: US Department of Labor, Bureau of Labor Statistics.
Figure 4.

12 12
| CHINA: CPI & PPI i
10 (yearly percent change) L
8 — -8
6 =
i Jul I
4 — 4
2] Jul 2
0 v HL\/ 0
2 — -2
4] — -4
-6 — CPI(2.1) —-6
4 —— PPI: Total 5
8 Industrial Products (4.6) [ g
" 1 yardeni.com i 10
97 Tog Too Too Tor Toa s Toa TosTos Tor Tos Too "o T i Mo s P a Tus Tis Tig Tag o oo

Source: China National Bureau of Statistics.
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* Richmond prices are not diffusion indexes, but rather average annualized inflation rates. They are mulitplied by 10 in this chart for easier comparisons
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Source: Survey of business conditions conducted regionally by Federal Reserve Banks of Dallas, Kansas City, New York, Philadelphia, Richmond.
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* Average of prices paid Dallas, Kansas City, New York, Philly, and Richmond. Richmond prices are not diffusion indexes, but rather average annualized
inflation rates. They are mulitplied by 10 in this chart for easier comparisons to other regional diffusion indexes.
Source: Survey of business conditions conducted regionally by Federal Reserve Banks of Dallas, Kansas City, New York, Philadelphia, Richmond.
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*  Average of prices paid Dallas, Kansas City, New York, Philly, and Richmond. Richmond prices are not diffusion indexes, but rather average annualized
inflation rates. They are mulitplied by 10 in this chart for easier comparisons to other regional diffusion indexes.
Source: Survey of business conditions conducted regionally by Federal Reserve Banks of Dallas, Kansas City, New York, Philadelphia, Richmond.
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Source: Bureau of Labor Statistics.
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