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* Youngest Baby Boomers turned 16 years old.
*% QOldest Baby Boomers turned 60 years old.
Source: Bureau of Labor Statistics.
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Figure 3.
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Note: Shaded areas denote recessions according to the National Bureau of Economic Research.
Source: Bureau of Labor Statistics.
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Source: Bureau of Labor Statistics.
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Note: Shaded areas denote recessions according to the National Bureau of Economic Research.
Source: Bureau of Labor Statistics.
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Figure 7.
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* Production & nonsupervisory workers.
Note: Shaded areas denote recessions according to the National Bureau of Economic Research.
Source: Bureau of Labor Statistics.
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* Production & nonsupervisory workers.
** Every other month from 1967 through mid-1977, then monthly since July 1977. Seasonally adjusted.
Note: Shaded areas denote recessions according to the National Bureau of Economic Research.
Source: Bureau of Labor Statistics.
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Figure 9.
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Source: Current Population Survey, Bureau of Labor Statistics and Federal Reserve Bank of Atlanta calculations.
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* Qverall. 12-month moving average of median wage growth.
** Production and nonsupervisory workers.
Source: Bureau of Labor Statistics and Federal Reserve Bank of Atlanta.
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