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Note: Shaded areas denote recessions according to the National Bureau of Economic Research. Dotted line is 2% "stall speed."
Source: Bureau of Economic Analysis.
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Figure 1.
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Note: Blue shaded areas denote first quarter of each year.
Source: Bureau of Economic Analysis.
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ATA TRUCK TONNAGE INDEX & INTERMODAL RAILCAR LOADINGS

Railcar Loadings:
Intermodal Containers
(thousand units, nsa, 26-wa) (251.3)

ATA Truck Tonnage Index
(2000=100, sa, 3-ma) (142.6)

 

 

Source: American Trucking Association and Atlantic Systems.
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Figure 4.

Page 4 / November 16, 2017 /  Chart Collection for Morning Briefing 
www.yardeni.com

Yardeni Research, Inc.



Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
2017

-40

-30

-20

-10

0

10

20

30

40

50

60

70

80

90

-40

-30

-20

-10

0

10

20

30

40

50

60

70

80

90

Retail
Consumer Discretionary
Retail Composite (19.9)
Apparel Retail (-13.2)

Department Stores (-28.7)
General Merchandise Stores (-0.7)
Hypermarkets &
Super Centers (23.7)
Specialty Stores (-9.8)

Apparel Accessories &
Luxury Goods (7.3)
Casinos & Gaming (63.3)

Latest data thru: 11/14/17

Source: Standard & Poor’s.

yardeni.com

S&P 500 CONSUMER DISCRETIONARY RETAIL SECTOR & INDUSTRY PERFORMANCE: 2017
(percent change)

Figure 5.
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Housing & Autos
Homebuilding (60.7)
Household Appliances (-11.4)
Home Improvement Retail (21.5)
Auto Parts & Equipment (43.8)
Automobile Manufacturing (11.4)
Automotive Retail (-20.5)
Tires & Rubber (-4.9)

Latest data thru: 11/14/17

Source: Standard & Poor’s.
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S&P 500 HOUSING & AUTO RELATED INDUSTRY PERFORMANCE: 2017
(percent change)

Figure 6.
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S&P 500 CONSUMER DISCRETIONARY FUN-RELATED INDUSTRY PERFORMANCE: 2017
(percent change)

Consumer Discretionary
Fun Related

Casinos & Gaming (63.3)
Hotels, Resorts, & Cruise Lines (40.3)
Movies & Entertainment (-4.2)
Restaurants (19.9)

Latest data thru: 11/14/17

Source: Standard & Poor’s Corporation.
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Figure 7.
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UNEMPLOYMENT RATES
(percent)

Unemployment Rate (4.1)

U-6 Unemployment Rate* (7.9)

* Total unemployed, plus all persons marginally attached to the labor force, plus total employed part time for economic reasons, as a percent of the civilian
labor force plus all persons marginally attached to the labor force.
Source: Bureau of Labor Statistics.
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Figure 8.
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Source: New York Fed Credit Panel.

Figure 9.
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COMPOSITION OF HOUSEHOLD DEBT: NON-MORTGAGE
(as a percent of total debt balance)

Home Equity Revolving Credit (3.5)
Auto Loans (9.4)
Credit Card (6.2)
Student Loans (10.5)
Other (3.0)
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Source: New York Fed Credit Panel.

Figure 10.
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HOUSEHOLD DEBT SERVICE RATIO*

* Ratio of debt service payments to disposable personal income.
Source: Federal Reserve Board.
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Figure 11.
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Total* (1.9)

* Deflated by CPI Goods. Assumes a 0.7% decline in January CPI goods index.
Source: Census Bureau and Bureau of Labor Statistics.
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Figure 12.
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Figure 13.

05 06 07 08 09 10 11 12 13 14 15 16 17 18 19
80

90

100

110

120

Oct
RETAIL SALES
(billion dollars, saar)

Furniture & Home
Furnishings Stores

05 06 07 08 09 10 11 12 13 14 15 16 17 18 19
190

200

210

220

230

240

250

260

270

Oct

Clothing
& Accessory
Stores

05 06 07 08 09 10 11 12 13 14 15 16 17 18 19
225

250

275

300

325

350

375

400

Oct

Building Materials &
Garden Equipment

05 06 07 08 09 10 11 12 13 14 15 16 17 18 19
170

190

210

230

250

270

290

310

330

350

370

Oct

Sep

Health & Personal Care
Stores

Pharmacies &
Drug Stores

05 06 07 08 09 10 11 12 13 14 15 16 17 18 19
90

100

110

120

Oct

Electronics &
Appliance Stores

Source: US Department of Commerce, Bureau of the Census.

05 06 07 08 09 10 11 12 13 14 15 16 17 18 19
75

80

85

90

95

100

Oct

Sporting Goods,
Hobby, Book
& Music Stores

yardeni.com

Page 9 / November 16, 2017 /  Chart Collection for Morning Briefing 
www.yardeni.com

Yardeni Research, Inc.



Figure 14.
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Note: STEG is year-ahead forward consensus expected short-term earnings growth. STRG is year-ahead forward consensus expected short-term
revenue growth. LTEG is five-year consensus expected long-term earnings growth.
Monthly data through 2005, weekly thereafter.
Source: Thomson Reuters I/B/E/S.

S&P 500 DEPARTMENT STORES STRG, STEG, & LTEG
(percent)

LTEG* (6.2)
STEG* (-8.6)
STRG* (-1.3)

STEG capped at 50%

Figure 15.
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S&P 500 DEPARTMENT STORES VALUATION

Forward P/E* (9.2)
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* Price divided by forward consensus expected earnings per share. Monthly through December 2005, then weekly.
Source: Thomson Reuters I/B/E/S.

Figure 16.
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