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Figure 1.

S&P 500 OPERATING EARNINGS PER SHARE
(consensus analysts’ estimates in dollars, weekly, ratio scale)
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* Time-weighted average of consensus estimates for current and next year.
Source: Thomson Reuters I/B/E/S.
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Figure 2.
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S&P 500 FORWARD EARNINGS PER SHARE*
(yearly percent change)
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* Time-weighted average of consensus estimates for current and next year.
Source: Thomson Reuters I/B/E/S.

Figure 3.
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S&P 500 FORWARD REVENUES PER SHARE*
(yearly percent chage)
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* Time-weighted average of the consensus estimates for current and next year.
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Source: Thomson Reuters I/B/E/S.

Yardeni Research, Inc.

www.yar deni.com



Figure 4.
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Time-weighted average of the consensus estimates for current and next year.
Source: Thomson Reuters I/B/E/S.
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Figure 5.
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Note: Shaded areas denote recessions according to the National Bureau of Economic Research.
Source: The Conference Board and the University of Michigan Survey Research Center.
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Figure 6.
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* Average of Consumer Sentiment Index (nsa) and Consumer Confidence Index (sa).
Note: Shaded areas denote recessions according to the National Bureau of Economic Research.
Source: The Conference Board and the University of Michigan Survey Research Center.
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Figure 7.
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* Every other month from 1967 through mid-1977, then monthly since July 1977. Seasonally adjusted.
Note: Shaded areas denote recessions according to the National Bureau of Economic Research.
Source: The Conference Board.
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CONSUMER CONFIDENCE SURVEY: UNEMPLOYMENT RATE & JOBS AVAILABILITY i
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* Every other month from 1967 through mid-1977, then monthly since July 1977. Seasonally adjusted.
Note: Shaded areas denote recessions according to the National Bureau of Economic Research.
Source: The Conference Board and Bureau of Labor Statistics.
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Figure 9.
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AVERAGE HOURLY EARNINGS & JOBS PLENTIFUL
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* Production & nonsupervisory workers.
** Every other month from 1967 through mid-1977, then monthly since July 1977. Seasonally adjusted.
Note: Shaded areas denote recessions according to the National Bureau of Economic Research.
Source: Bureau of Labor Statistics.
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* Every other month from 1967 thru mid-1977, monthly data begins in July 1977. Seasonally adjusted.
Source: Bureau of Labor Statistics and Conference Board.
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