
Chart Collection
for Morning Briefing

Yardeni Research, Inc.

September 26, 2017

Dr. Edward Yardeni
516-972-7683

eyardeni@yardeni.com

Mali Quintana
480-664-1333

aquintana@yardeni.com

Please visit our sites at
www.yardeni.com
blog.yardeni.com

thinking outside the box



51 53 55 57 59 61 63 65 67 69 71 73 75 77 79 81 83 85 87 89 91 93 95 97 99 01 03 05 07 09 11 13 15 17 19 21 23
2

4

6

8

10

12

14

2

4

6

8

10

12

14

FED CHAIRS & UNEMPLOYMENT RATE
(percent)

Aug

Martin Burns Miller Volcker Greenspan Bernanke Yellen

Note: Shades denote terms of Fed chairs.
Source: Bureau of Labor Statistics.
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Figure 1.
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* Production & nonsupervisory workers.
Note: Shades denote terms of Fed chairs.
Source: Bureau of Labor Statistics.
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FED CHAIRS & PERSONAL CONSUMPTION EXPENDITURES DEFLATOR
(yearly percent change)

Jul
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Note: Shades denote terms of Fed chairs.
Source: Bureau of Economic Analysis.

Figure 3.
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WAGE INFLATION & UNEMPLOYMENT RATE
(using average hourly earnings)

Aug

Aug

Average Hourly Earnings*
(yearly percent change)

Unemployment Rate
(percent)

* Production & nonsupervisory workers.
Note: Shaded areas denote recessions according to the National Bureau of Economic Research.
Source: Bureau of Labor Statistics.
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Figure 4.
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EXPECTED INFLATION: SURVEY OF PROFESSIONAL FORECASTERS

CPI: Ex Food & Energy
(yearly percent change)
Professional Forecasters*

* Median forecast of year-over-year CPI inflation rate over the next 10 years using Philadelphia Fed Survey of Professional Forecasters data (monthly series
interpolated from quarterly data starting as two quarters per year during Q4-1979 until Q4-1991 when the data continue with four quarters per year).
Source: Bureau of Labor Statistics and Federal Reserve Bank of Philadelphia.
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Figure 5.
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WORLD EXPORTS (VALUE): G7 vs REST OF WORLD
(percent of total world exports using 12-month averages)

Rest of World

G7

Source: IMF and Haver Analytics.
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Figure 6.
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US CONSUMER PRICE INDEX*: 1800-1947

War of 1812
(1812-1814)

Civil War
(1861-1865)

World War I
(1914-1919)

World War II
(1939-1945)

* Base index from 1800 to 1947 is 1967 = 100.
** 1982-84=100.

Source: Census Bureau, Historical Statistics of the United States.
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Figure 7.
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RETAIL SALES: ONLINE SHOPPING
(as a percent of In-Store GAFO* + Online**)

* GAFO (general merchandise, apparel and accessories, furniture, and other sales) includes retailers that specialize in department-store types of merchandise
such as furniture & home furnishings, electronics & appliances, clothing & accessories, sporting goods, hobby, book, and music, general merchandise,
office supply, stationery, and gift stores.

** Electronic shopping and mail order houses.
Source: Census Bureau and Haver Analytics.
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Figure 8.
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