
Chart Collection
for Morning Briefing

Yardeni Research, Inc.

August 17, 2017

Dr. Edward Yardeni
516-972-7683

eyardeni@yardeni.com

Mali Quintana
480-664-1333

aquintana@yardeni.com

Please visit our sites at
www.yardeni.com
blog.yardeni.com

thinking outside the box



Figure 1.

2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018
-15

-10

-5

0

5

10

15

20

-15

-10

-5

0

5

10

15

20

Jul

REAL RETAIL SALES
(3-month percent change in 3-ma, saar)

Total* (7.0)

2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018
-15

-10

-5

0

5

10

15

20

-15

-10

-5

0

5

10

15

20

Jul

Excluding Building
Materials* (7.1)
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Excluding Autos, Gasoline,
Building Materials,
and Food Services* (8.0)

  * Deflated by CPI Goods.
     Source: Census Bureau and Bureau of Labor Statistics.
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GENERAL MERCHANDISE AND NONSTORE RETAILERS
(as a percent of retail sales)

General Merchandise (12.0)
Nonstore (11.0)

Source: Census Bureau.
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Figure 2.
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Housing-Related
Computer & Electronics Retailers (61.2)
Home Improvement Retailers (418.1)
Homefurnishing Retail (156.1)
Household Appliances (427.6)

* Time-weighted average of the consensus estimates for current year and next year.
Source: Thomson Reuters I/B/E/S.
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S&P FORWARD EARNINGS PER SHARE: CONSUMER DISCRETIONARY INDUSTRIES*
(indexed to 0 at 3-5-2009)

Figure 3.
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Retail-Related
Automotive Retail (289.8)
Department Stores (188.1)
General Merchandise Stores (106.4)
Specialty Stores (1.1)

* Time-weighted average of the consensus estimates for current year and next year.
Source: Thomson Reuters I/B/E/S.
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S&P FORWARD EARNINGS PER SHARE: CONSUMER DISCRETIONARY INDUSTRIES*
(indexed to 0 at 3-5-2009)

Figure 4.
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Internet Retail (630.99)

* Time-weighted average of the consensus estimates for current year and next year.
Source: Thomson Reuters I/B/E/S.
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S&P FORWARD EARNINGS PER SHARE: CONSUMER DISCRETIONARY INDUSTRIES
(indexed to 0 at 3-5-2009)

Figure 5.
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BITCOIN PRICE INDEX: US DOLLAR EXCHANGE VALUATION
(US$/Bitcoin, closing price)

(4204.43)
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Source: CoinDesk and Haver Analytics.

Figure 6.
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