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INITIAL UNEMPLOYMENT CLAIMS: MAJOR OIL-PRODUCING STATES
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Source: Bureau of Labor Statistics.
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Source: Bureau of Labor Statistics.
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Figure 3.
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YIELD SPREAD: US HIGH-YIELD CORPORATE LESS US TREASURY 10-YEAR BOND
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Source: Bank of America Merrill Lynch and Federal Reserve Board.
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Source: Baker Hughes Inc. and US Department of Energy.
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Figure 5.
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US CRUDE OIL PRODUCTION BY KEY STATES
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Source: US Department of Energy and Haver Analytics.
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Source: Census Bureau and Haver Analytics.
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Figure 7.
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RETAIL SALES: ONLINE SHOPPING vs GENERAL MERCHANDISE STORES (GMS)
(as percent of total GAFO* In-Store + Online shopping)
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* GAFO (general merchandise, apparel and accessories, furniture, and other sales) includes retailers that specialize in department-store types of merchandise
such as furniture & home furnishings, electronics & appliances, clothing & accessories, sporting goods, hobby, book, and music, general merchandise,
office supply, stationery, and gift stores.

** Electronic shopping and mail order houses.
Source: Census Bureau and Haver Analytics.
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Figure 9.
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Source: Bureau of Economic Analysis.
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Figure 11.
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S&P 500 EARNINGS PER SHARE: CONSENSUS QUARTERLY ESTIMATES 2017
(consensus analysts’ estimates in dollars, weekly)
Q4
36 2017 By Quarter as of 04/27/17 — 36
Q3 01 Q2 Q3 Q4
. Apr 20 29.73  31.97 33.99  35.45 -
Apr 27 30.06 31.78 33.98 35.49
34 Q2 34
32 — 32
Q1
30 — 30
28 | yardeni.com 28
I Il I | Il v I Il
2016 2017 2018
Source: Thomson Reuters I/B/E/S.
Figure 12.
22 22
S&P 500: CONSENSUS QUARTERLY Y/Y EPS GROWTH 2017
| (consensus analysts’ estimates in percent, weekly) i
20 — 20
2017 By Quarter as of 04/27/17
01 02 03 04
18 Apr 20 10.3 8.0 8.9 13.3| 18
Apr 27 11.5 7.3 8.9  13.5
16 — 16
14— — 14
Q4
12 — 12
Q1
10— — 10
i Q3 |
8 -8
= Q2 -
yardeni.com
6 T 6
I Il 11 IT I v I I
2016 2017 2018

Page 8/ May 2, 2017/ Chart Collection for Morning Briefing

Source: Thomson Reuters I/B/E/S.

Yardeni Research, Inc.

www.yar deni.com



Figure 13.

175 175
1 S&P 500 OPERATING EARNINGS PER SHARE -
1 (consensus analysts estimates in dollars, weekly, ratio scale) -
150 18 e — 150
] Consensus Forecasts 7 i
i 4/27 |
. — Annual i
125 —— Forward* 125
100 - — 100
75 — 75
1 2017 2018 Frwd B
Apr 20 131.02 146.88 135.90
. Apr 27 131.10 147.00 136.30 -
50 yardeni.com 50
2003 | 2004 | 2005 | 2006 | 2007 | 2008 | 2000 ! 2010 T 2011 T 2012 T 2013 T 2014 12015 1 2016 T 2017 T 2018
* Time-weighted average of consensus estimates for current and next year.
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Source: Thomson Reuters I/B/E/S.
Page 9/ May 2, 2017/ Chart Collection for Morning Briefing Yardeni Research, Inc.

www.yar deni.com



Figure 15.
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* Time-weighted average (in blue) of consensus operating earnings estimates for current and next year (in red).
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Figure 16.
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Figure 17.
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* 2009 dollars using PCED. **2015 dollars using CPI.
Source: Bureau of Economic Analysis, Census Bureau and Current Population Reports.
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