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* Ages shown for each group are as of 2016.
Source: National Center for Health Statistics, National Vital Statistics.
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Gen Y
Millenials
1981-1996

20-35 yrs old
54 million

Gen Z
1997-2014
77 million

2-19 yrs old

Gen ?
2015-2024

yardeni.com

Figure 1.
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Figure 2.
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* General Fertility rate measures live births per 1,000 women aged 15-44.
Source: CDC/NCHS, National Vital Statistics System, Birth Data.
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Figure 3.
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Figure 4.

Page 4 / April 25, 2017 /  Chart Collection for Morning Briefing 
www.yardeni.com

Yardeni Research, Inc.



-1.5

-1.0

-.5

.0

.5

1.0

1.5

2.0

2.5

3.0

-1.5

-1.0

-.5

.0

.5

1.0

1.5

2.0

2.5

3.0

Q4

2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018
-2

-1

0

1

2

3

-2

-1

0

1

2

3

Q4

HOUSEHOLD FORMATION
(millions, yearly change)

Owner-Occupiers

Renters

Source: Census Bureau and Haver Analytics.

yardeni.com

Figure 5.
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* Percent of households renting rather than owning a housing unit.
Source: Census Bureau.
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Figure 6.
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Source: Census Bureau.
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Figure 7.
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Figure 8.
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MarPOPULATION BY MARITAL STATUS*: SINGLE vs. MARRIED
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* 16 years and older.
** Includes never married, widowed, divorced, and separated.

Source: Bureau of Labor Statistics.

Figure 9.
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* 16 years and older.
** Includes never married, widowed, divorced, and separated.

Source: Bureau of Labor Statistics.

Figure 10.
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* 16 years and older.
Source: Bureau of Labor Statistics.

Figure 11.
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* 16 years and older.
Source: Bureau of Labor Statistics.

Figure 12.
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