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* Ages shown for each group are as of 2016.
Source: National Center for Health Statistics, National Vital Statistics.
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Source: Current Population Reports.
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*

General Fertility rate measures live births per 1,000 women aged 15-44.
Source: CDC/NCHS, National Vital Statistics System, Birth Data.
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Source: Census Bureau and Haver Analytics.
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* Percent of households renting rather than owning a housing unit.
Source: Census Bureau.
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* Percent of households owning rather than renting a housing unit.
Source: Census Bureau.
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Source: Census Bureau.
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* 16 years and older.
** Includes never married, widowed, divorced, and separated.
Source: Bureau of Labor Statistics.
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* 16 years and older.
** Includes never married, widowed, divorced, and separated.
Source: Bureau of Labor Statistics.
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* 16 years and older.
Source: Bureau of Labor Statistics.
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* 16 years and older.
Source: Bureau of Labor Statistics.
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