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200-day moving average.
* Ratio scale.

Source: Standard & Poor’s and Haver Analytics.

S&P 500 AUTOMOBILE MANUFACTURERS STOCK PRICE INDEX*
(F GM)

Figure 1.
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S&P 500 AUTOMOBILE MANUFACTURING VALUATION

Forward P/E* (6.5)

P/E not available during 2007-2009 because earnings were negative

* Price divided by forward consensus expected operating earnings per share. Monthly through 2005, then weekly.
Source: Thomson Reuters I/B/E/S.

P/E capped at 25

yardeni.com

Figure 2.
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S&P 500 AUTOMOBILE MANUFACTURERS STRG, STEG, & LTEG
(percent)

LTEG* (-2.9)
STEG* (-3.2)
STRG* (-1.1)

* STEG: 12-month (52-week) forward consensus expected earnings growth. STRG: 12-month (52-week) forward consensus expected revenue growth.
LTEG: 5-year consensus expected earnings growth.
Source: Thomson Reuters I/B/E/S.

Figure 3.
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S&P 500 AUTO PARTS & EQUIPMENT LTEG & STEG
(percent)

LTEG* (11.5)
STEG* (5.4)

* STEG: 12- month (52-week) forward consensus expected earnings growth. LTEG: 5-year forward consensus expected earnings growth.
Source: Thomson Reuters I/B/E/S.
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Figure 4.
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200-day moving average.
* Ratio scale.

Source: Standard & Poor’s and Haver Analytics.

S&P 500 AUTOMOTIVE RETAIL STOCK PRICE INDEX*
(AAP AN AZO KMX ORLY)

Figure 5.

2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018
6

8

10

12

14

16

18

20

22

6

8

10

12

14

16

18

20

22

3/30

S&P 500 AUTOMOTIVE RETAIL VALUATION

Forward P/E* (17.4)

* Price divided by forward consensus expected operating earnings per share.
Source: Thomson Reuters I/B/E/S.
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Figure 6.
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* STEG: 12- month (52-week) forward consensus expected earnings growth. LTEG: 5-year forward consensus expected earnings growth. Monthly data
through 2005, then weekly.
Source: Thomson Reuters I/B/E/S.

S&P 500 AUTOMOTIVE RETAIL LTEG & STEG
(percent)

LTEG* (12.7)
STEG* (10.8)

Figure 7.
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JanRETAIL SALES: ONLINE SHOPPING

(as percent of In-Store + Online shopping)

Online Shopping*
(as a percent of In-Store* + Online** ) (29.1)

* GAFO (general merchandise, apparel and accessories, furniture, and other sales) includes retailers that specialize in department-store types of merchandise
such as furniture & home furnishings, electronics & appliances, clothing & accessories, sporting goods, hobby, book, and music, general merchandise,
office supply, stationery, and gift stores.

** Electronic shopping and mail order houses.
Source: Census Bureau and Haver Analytics.
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Figure 8.
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RETAIL SALES: GENERAL MERCHANDISE STORES & ONLINE SHOPPING
(billion dollars, saar)

General Merchandise Stores*
Online Shopping**

* Department stores, warehouse clubs, and supercenters.
** Electronic shopping and mail order houses.

Source: Census Bureau.
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Figure 9.
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200-day moving average.
* Ratio scale.

Source: Standard & Poor’s and Haver Analytics.

S&P 500 INTERNET & DIRECT MARKETING RETAIL STOCK PRICE INDEX*
(AMZN EXPE NFLX PCLN TRIP)

Figure 10.
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* STEG: 12-month (52-week) forward consensus expected earnings growth. STRG: 12-month (52-week) forward consensus expected revenue growth.
LTEG: 5-year consensus expected earnings growth.
Monthly data through 2005, weekly thereafter.
Source: Thomson Reuters I/B/E/S.

S&P 500 INTERNET & DIRECT MARKETING RETAIL STRG, STEG, & LTEG
(percent)

LTEG* (38.6)
STEG* (32.6)
STRG* (20.6)

Figure 11.
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S&P 500 INTERNET & DIRECT MARKETING RETAIL VALUATION

Forward P/E* (60.2)

* Price divided by forward consensus expected operating earnings per share.
Source: Thomson Reuters I/B/E/S.
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Figure 12.
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* STEG: 12-month (52-week) forward consensus expected earnings growth. STRG: 12-month (52-week) forward consensus expected revenue growth.
LTEG: 5-year consensus expected earnings growth.
Monthly data through 2005, weekly thereafter.
Source: Thomson Reuters I/B/E/S.

S&P 500 DEPARTMENT STORES STRG, STEG, & LTEG
(percent)

LTEG* (7.2)
STEG* (1.5)
STRG* (-1.2)

STEG capped at 50%

Figure 13.
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S&P 500 DEPARTMENT STORES VALUATION

Forward P/E* (10.6)
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* Price divided by forward consensus expected operating earnings per share.
Source: Thomson Reuters I/B/E/S.

Figure 14.
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* STEG: 12-month (52-week) forward consensus expected earnings growth. STRG: 12-month (52-week) forward consensus expected revenue growth.
LTEG: 5-year consensus expected earnings growth.
Monthly data through 2005, weekly thereafter.
Source: Thomson Reuters I/B/E/S.

S&P 500 HYPERMARKETS & SUPER CENTERS STRG, STEG, & LTEG
(percent)

LTEG* (6.9)
STEG* (3.4)
STRG* (3.4)

Figure 15.
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S&P 500 HYPERMARKETS & SUPER CENTERS VALUATION

Forward P/E* (19.5)

* Price divided by forward consensus expected operating earnings per share.
Source: Thomson Reuters I/B/E/S.

yardeni.com

Figure 16.
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* STEG: 12- month (52-week) forward consensus expected earnings growth. LTEG: 5-year forward consensus expected earnings growth. Monthly data
through 2005, then weekly.
Source: Thomson Reuters I/B/E/S.

S&P 500 HOME IMPROVEMENT RETAIL LTEG & STEG
(percent)

LTEG* (12.4)
STEG* (13.0)

Figure 17.
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S&P 500 HOME IMPROVEMENT RETAIL VALUATION

Forward P/E* (19.2)

* Price divided by forward consensus expected operating earnings per share.
Source: Thomson Reuters I/B/E/S.
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Figure 18.
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