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Source: National Association of Home Builders and Commerce Department.
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Source: Bureau of Labor Statistics.
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Page 11/ March 20, 2017/ Chart Collection for Morning Briefing Yardeni Research, Inc.

www.yar deni.com



Figure 16.
40 40
REGIONAL MANUFACTURING INDEXES*

30 - 30
h Mar -

20 20
10 \ //V - 10
0 \A 0
-10 —-10
1 Composite i
207 — N & Philly (Mar=24.6) NY, Philly, Richmond, KC, and Dallas (Feb=23.5) B
o0d T NY, Philly, and KC (Feb=25.3) — NY, Philly, Richmond, KC, Dallas, and [
| — Nv, Philly, KC, and Dallas (Feb=25.1) Chicago (Feb=21.8) |
-40 | | | | | | | 40
2010 2011 2012 2013 2014 2015 2016 2017
40 40
30— Mar — 30

| New Orders !
—— NY and Philly (Mar=30.0) NY, Philly, Richmond, KC, and Dallas (Feb=22.6)
20 —— NY, Philly, and KC (Feb=25.8) —— NY, Philly, Richmond, KC, Dallas, and 20
1 — NY, Philly, KC, and Dallas (Feb=22.3) Chicago (Feb=22.6) -
-30 -30
200 ' 201 0 202 U 203 T 201e T 205 T 206 T 2017
30 30
20
Mar i
- 10
0
101 Employment 10
4 — NY and Philly (Mar=13.2) NY, Philly, Richmond, KC, and Dallas ( (Feb=9.9) L
— NY, Philly, and KC (Feb=10.0) — NY, Philly, Richmond, KC, Dallas, and
20| — NY, Philly, KC, and Dallas (Feb=9.9) Chicago (Feb=10.1) 20
30 yardeni.com 10
200 ' 201 0 202 U 203 T 201a T 205 T 206 T 2017
* Production index used in composite index for Dallas region (viewed by Dallas Fed as key measure of manufacturing conditions). Chicago contains
both manufacturing and non-manufacturing firms with global operations.
Source: Federal Reserve Banks of Kansas City, New York, Philadelphia, Richmond, Dallas, and Deutsche Borse Group.
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Source: Federal Reserve Board.
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